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CHAPTER I. INTRODUCTION 
The effort to determine exactly how counselors effect change in 
their clients has led to speculation about the variables which are 
believed to create client behavior change. Strong and Matross (1973), 
drawing upon theoretical concepts and research in social psychology, 
proposed that counseling is a social Influence process and client 
change occurs as a result of the Interaction of forces between a coun­
selor and the client. 
The dyadic Interaction that occurs between a counselor and client 
is designed to alleviate psychic stress or to resolve a problem or 
difficulty that the client may be experiencing. The client may wish 
to leam new skills (e.g., the reattribution of negative thoughts or 
the development of positive strategies to solve problems) to cope with 
difficulties. When clients enter the counseling dyad, they may have 
expectations about the process and may want the counselor to provide 
the needed help with as little Intrusion and disturbance to them as 
possible. Although clients may feel stressed about their problems, they 
concurrently have Inertia and resistance that may work against client 
behavior change. Strong (1968) indicates that client Involvement in 
the counseling process can be enhanced and the client can be encouraged 
toward a positive framework for behavior change. 
The characteristics that counselors bring to the dyad may 
enhance the counseling relationship and thus lower client resistance 
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to behavior change. The counselors can adeptly use their social 
influence to a) build a therapeutic relationship, b) Influence client 
commitment to desired change, and c) reduce client resistance. Strong 
(1968) believes that the three social influence variables which are 
Important to the counseling process are the client's perception of the 
counselor's trustworthiness, expertness, and attractiveness. 
A number of investigators have expanded the social influence 
variable of attractiveness to include social and physical attractive­
ness (Carter, 1978; Cash, Begley, McCown, & Weise, 1975; Cash & 
Salzbach, 1978; Lewis & Walsh, 1978; Vargas & Borkowski, 1982). These 
studies have shown that both social and physical attractiveness have 
had a positive effect on subjects' ratings of counselors. Vargas and 
Borkowski (1982) investigated the significance of physical attractive­
ness of the counselor as well as client self-perception of physical 
attractivensss. They found that clients perceived attractive coun­
selors as more effective than unattractive counselors regardless of 
the attractiveness of the clients. Carter (1978) found that attrac­
tive counselors were perceived as more intelligent, competent, 
friendly, warm, and likeable. This finding matches previous studies 
about the perceptions of clients (Cash et al., 1975). Much of the re­
search Indicates that the initial reaction to physical attractiveness is 
more positive than the initial reaction to physical unattractiveness. 
Other factors may mediate the effects of physical attractiveness (e.g.. 
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Information about the counselor's background and training, level of 
counselor self-disclosure, amount and length of time client and coun­
selor are In contact, sex of counselor). 
Counselors and researchers have just begun to debate the relevance 
of physical attractiveness In the counseling relationship (Clalbom, 
1985; Ponzo, 1985a). Clalborn (1985) suggests that It Is relevant to 
Investigate the qualities and characteristics that contribute to 
physical attractiveness. It seems that physical attractiveness is an 
elusive concept, defined by the culture and society, which may have 
relevance in the counseling relationship. 
In our present society, much concern about physical attractiveness 
seems to include body size (Bruch, 1973; Orbach, 1968). The essence of 
health and physical attractiveness seems to be dependent upon being 
physically fit and slender as well as muscular. A muscular body build 
is the acceptable body standard in the Western culture, particularly 
the United States. 
Although "beauty is in the eye of the beholder" when body size is 
considered, the slender and muscular body is seen as more attractive 
than the obese or corpulent body. A physically attractive body is a 
highly valued characteristic in this society, whereas an obese or over­
weight body is considered unattractive. It may be relevant to begin look­
ing at the perceptions that people in our society hold about the obese or 
overweight. Specifically, it may be relevant to look at the percep-
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tlons that clients hold about the attractiveness of counselors of 
varying body size. 
Ponzo (1985a) purported that physical attractiveness Is a variable 
of Importance In counseling relationships. While It Is difficult to 
determine the effects of physical attractiveness In counseling rela­
tionships, a significant number of researchers have studied subject-
client perception of counselor physical attractiveness (Carter, 1978; 
Cash et al., 1975; Cash & Kehr, 1978; Lewis & Walsh, 1978; Vargas & 
Borkowskl, 1982). Cash et al. (1975) found that subjects rated attrac­
tive counselors more highly than unattractive ones when viewing coun­
selors on videotape. Subjects also felt that attractive counselors 
would be more helpful with a variety of personal problems than less 
atti^ actlve counselors. When counselor attractiveness was combined 
with high counselor status (evidence of diplomas, Ph.D., and counsel­
ing experience), subjects again rated the attractive counselors very 
favorably. Lewis and Walsh (1978) replicated the Cash et al. (19.75) 
study and found similar effects. 
To date only one published study was found that investigated the 
effects of counselor body size on clients' perceptions of counselor 
expertness, attractiveness, and trustworthiness (McKee & Smouse, 1983). 
McKee and Smouse (1983) explored the impact of counselor weight, coun­
selor status, and client gender on clients' ratings of counselor expert­
ness, attractiveness, and trustworthiness. Forty male and forty female 
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students who were prospective clients at a university counseling 
service were asked to participate voluntarily In the study. The sub­
jects were randomly assigned to one of four treatment conditions with 
each male and each female seeing only one treatment condition. The 
treatment conditions were two levels of counselor status (high and 
low) and two levels of counselor weight (normal and overweight). Ten 
subjects were In each of the treatment groups. Subjects were asked to 
read the Instructions, view a photograph of a normal weight or over­
weight counselor of high or low status and listen to an audlotaped 
presentation about expectations of counseling. All subjects then com­
pleted the Counselor Rating Form, returned the materials to the recep­
tionist and were allowed to see the Intake counselor. 
Results of the study revealed that a significant main effect for 
counselor status existed. A status X weight interaction was also found 
on the dimensions of expertness and trustworthiness. The ratings of the 
attractiveness dimension did not approach significance and the authors 
indicate that this is suggestive of the effects of status. However, 
another possibility might be that the attractiveness manipulation was 
simply not powerful enough. Vargas and Borkowski (1982) found a 
significant main effect for attractiveness as well as an actor X attrac­
tiveness interaction. In other studies previously mentioned, an effect 
for attractiveness was found. The authors Indicate that the factor of 
overweight might be of little Importance to clients who are seeking 
counseling help and who may be experiencing difficulty. In other words. 
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clients may have been able to focus on only their problems and not on 
physical aspects of the counselor. However, if clients who present 
themselves for counseling on such issues as weight loss, body image 
difficulties, bulimia, or anorexia nervosa observed these particular 
counselors, different results may have been obtained. It seems 
important to look at how people in the general population might per­
ceive a counselor's attractiveness when the counselor is obviously 
overweight. Would there be any difference in subject's ratings of 
counselors on the dimensions of attractiveness, trustworthiness, and 
expertness when exposed to counselors of different body size? 
Counselor body size and its effect on subjects' perception of 
counselor's attractiveness will be the focus of this study. Additionally, 
the effects of counselor gender will be investigated. Counselor charac­
teristics that may be perceived as influential in creating client be­
havior change will be explored. Three variables (expertness, trust­
worthiness, and attractiveness) have been shown to have an impact on 
client perceptions of counselors (Zamostny, Corrigan, & Eggert, 1981). 
Attractiveness has been found to have a positive initial impact on 
client's perceptions of counselors (Carter, 1978; Cash et al., 1975). 
Physical attractiveness, a concept whose meaning is culturally based, 
has also been found to have a positive effect on clients' perception 
of counselors (Cash & Salzbach, 1978). 
Body size, as a quality or attribute that is a measure of physical 
attractiveness has only recently been investigated in counseling proc­
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ess studies (McKee & Smouse, 1983). This Investigation Is concerned 
with the effects of counselor body size and counselor gender on sub­
ject's perceptions of counselor characteristics. 
Statement of the Problem 
The purpose of this study is to determine whether counselor body 
size and counselor gender have an effect on the subjects' rating of 
a) counselor trustworthiness, b) counselor expertness, c) counselor 
attractiveness, d) subjects' willingness to share personal problems, 
e) subjects' optimism about counselor helpfulness or f) subjects' 
willingness to return for a second counseling session. Subjects will 
be exposed to a brief standardized videotape of a counselor-client 
interaction. The counselor-client interaction will be an introduction 
to the counseling process. When subjects are exposed to a brief 
standardized videotape of a counselor, how do they respond to a) the 
physical dimensions of the counselor and b) to the gender of the coun­
selor? 
The appearance of the counselor in the videotape will vary in 
body size and gender. Body size and facial attractiveness have been 
shown to affect subject's perceptions of counselor trustworthiness, 
attractiveness, and expertness (Carter, 1978; Cash et al., 1975). Body 
size as one dimension of physical attractiveness has been shown to affect 
subject's perceptions of counselor expertness and trustworthiness (McKee 
& Smouse, 1983). 
In this study, body size will be classified as a) normal or b) over­
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weight. Two male and two female counselors will be used In the study. 
The Independent variables will be counselor body size and counselor gender. 
Research Questions 
Listed below are research questions that this study will address: 
1. Are there between group differences In subjects' ratings as 
assessed by the Counselor Rating Form (Barak & LaCrosse, 1975) of the 
counselor's expertness, trustworthiness, and attractiveness when data 
are analyzed on the basis of these treatments: (1) exposure to a video­
tape of one of two normal weight female counselors conducting an initial 
interview, (2) exposure to a videotape of one of two overweight female 
counselors conducting an initial interview, (3) exposure to a videotape 
of one of two normal weight male counselors conducting an initial inter­
view, (4) exposure to a videotape of one of two overweight male counse­
lors conducting an initial interview, (5) exposure to an audiotape of an 
initial interview conducted by a female counselor, (6) exposure to an 
audiotape of an initial interview conducted by a male counselor? 
2. Are there differences in subjects' ratings of their willingness 
to see a counselor as assessed by Cash's Personal Problems Checklist 
(Cash,et al., 1975) when data are analyzed by counselor gender and 
treatment condition? 
3. Are there between group differences in subjects' mean rat­
ings on the Counselor Rating Foirm subscales when data are analyzed by 
counselor gender and treatment conditions? 
4. Are there between group differences in subjects' mean ratings 
on the Counselor Rating Form subscales and other counseling question-
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naires when data are analyzed on the basis of subjects' gender? 
Hypotheses 
The following hypotheses were generated to provide answers to the 
research questions stated above. These hypotheses are stated In the 
null form. 
Hypothesis 1. There are no significant between group differences 
In subjects' ratings on the Counselor Rating Form subscales when data 
are analyzed on the basis of these treatments: (1) exposure to a 
videotape of one of two normal weight female counselors conducting an 
initial interview, (2) exposure to a videotape of one of two overweight 
female counselors conducting an initial interview, (3) exposure to a 
videotape of one of two normal weight male counselors conducting an 
initial interview, (4) exposure to a videotape of one of two overweight 
male counselors conducting an initial interview, (5) exposure to an 
audiotape of an Initial Interview conducted by a female counselor, 
(6) exposure to an audiotape of an initial interview conducted by a 
male counselor. 
Hypothesis 2. There are no significant between group differences 
in subjects mean ratings of their willingness to see a counselor as 
assessed by Cash's Personal Problems Checklist when data are analyzed 
on. the basis of these treatments: (1) exposure to a videotape of one 
of two normal weight female counselors conducting an initial inter­
view, (2) exposure to a videotape of one of two overweight female 
counselors conducting an initial interview, (3) exposure to a video-
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tape of one of two normal weight male counselors conducting an Initial 
Interview, (4) exposure to a videotape of one of two overweight male 
counselors conducting an Initial interview, (5) exposure to an audio­
tape of an initial interview conducted by a female counselor, (6) expo­
sure to an audiotape of an initial interview conducted by a male coun­
selor. 
Hypothesis 3. There are no significant between group differences 
in subjects' mean ratings on the Counselor Rating Form subscales when 
data are analyzed by counselor gender and treatment conditions. 
Hypothesis 4. There are no significant between group difference 
in subjects' mean ratings on the Counselor Rating Form subscales and 
other counseling questionnaires when data are analyzed on the basis of 
subjects' gender. 
Definition of Terms 
Attractiveness - Qualities and characteristics that cause posi­
tive behavioral, affective, and cognitive reactions in others. The 
various physical cues Include weight, body build, facial features, 
grooming, and clothing. Other cues which relate to attractiveness In­
clude similarity, liking, compatibility, and willingness to disclose 
self to others under appropriate conditions (Claiborn, 1985; Strong, 
1968). 
Interpersonal Attractiveness - Those qualities and characteristics 
that are not dependent on physical attributes but are derived from 
similarity, compatibility, and appropriate self-disclosure. 
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Physical Attractiveness - Those observable physical qualities and 
characteristics that are valued by our society and culture. In this 
study, the dimension of body size is the characteristic which is used 
to determine physical attractiveness. 
Counselor ^  Those people chosen to participate in this study and 
who portray the role of "counselor". 
Body Size - The dimension under investigation in this study. Body 
size will be divided into two categories: normal weight and over­
weight/obese . 
Normal Weight - Body weight that results in being perceived as 
average and appropriate for height and body build. 
Overweight - Body weight that appears fat, heavy, portly, or corpu­
lent for height and body build due to padding and cosmetics. 
Counselor Rating Form (CRF) - A 36 item 7 point bipolar rating 
scale reflecting the dimensions of expertness, trustworthiness, and 
attractiveness, (CRF, Barak & LaCrosse, 1975). 
Degree of Confidence Scale (Personal Problem Checklist) - A 15 
item 8 point rating scale reflecting the subjects degree of confidence 
in the counselor's effectiveness with 15 particular types of personal 
problems (Cash et al., 1975). 
Overview 
The Introduction chapter of this study is designed to provide back­
ground information and lay the foundation for an understanding of the 
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effects of attractiveness as a source of interpersonal influence in 
counseling. In addition to introducing the concept of interpersonal 
influence in counseling, this chapter provides a statement of the 
problem to be studied, research questions to be answered, hypotheses 
to be tested, and definitions of terms which are important to this 
study. The Review of Literature will follow as chapter 2 and will 
include a survey of recent studies related to this study. Methodology 
will include a description of subjects, design of the study, procedures, 
and instrumentation. The Results chapter will present the findings of 
the study. Discussion and Summary will present an explanation and 
interpretation of the findings and recommendations for further research 
will be made. 
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CHAPTER II. REVIEW OF LITERATURE 
Introduction 
Modem counseling came to preeminence with the publication of Carl 
Roger's 1942 book called Counseling and Psychotherapy (Super, 1955). 
Since the 1942 publication, counseling has moved from an emphasis on 
Individual analysis and vocational guidance to the use of psychothera­
peutic techniques designed to help In alleviating situational and per­
sonal problems (Super, 1977; Wrenn, 1977). As the use of psychothera­
peutic techniques Increased and modem counseling developed a scientific 
base. It became possible to study and evaluate techniques, clients, and 
counselors. 
The social Influence process research of the 1970s grew out 
of the tradition of modem counseling, but took Its theoretical under­
pinnings from social psychology (Dorn, 1984; Harmon, 1984; Huston & 
Levlnger, 1978; Strong, 1968; Strong & Matross, 1973). This body of 
research has mainly concerned Itself with client behavior change and 
counselor-client perceptions of the counseling process. While client 
behavior change Is the goal of modern counseling, the process by which 
the change occurs Is crucial to counseling outcome. This literature 
review focuses on the change process In counseling. Specifically, 
this chapter will Include an overview of the theory of the social Influ­
ence process In counseling, relevant studies of counselor characteristics, 
counselor appearance, and counselor behavior. 
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Social Influence Process 
Variables which are linked to the process of client behavior change 
provide a basis for understanding the counselor-client relationship. 
Strong and Matross (1973) proposed a theoretical model for studying 
these variables. 
Since their seminal article on the social influence process in 
counseling (Strong & Matross, 1973), researchers have begun looking at 
variables which play a role in client behavior change. The interaction 
of forces between counselor and client comes from a number of sources 
of power. These include the perceived power that is in the counselor, 
the recalcitrance of the client, the resistance to the process that the 
client may feel, as well as the change that may occur in the client. All 
these factors or sources' of power can potentially be delineated, defined, 
and described. Strong and Matross (1973) described three main sources 
of power in the counseling process that have contributed to much of the 
research that has been done. The three sources of power that have been 
explored extensively are expert, referent and legitimate. Expert power 
refers to the influence that a counselor has because of specialized 
knowledge and skills that are not obtainable from other sources. This 
expert power also helps the client by minimizing the pain of goal attain­
ment. If the client can believe in the expertise of the counselor, the 
belief may facilitate change in the client. Expert power may originate 
from a variety of sources. Corrigan, Dell, Lewis, and Schmidt (1980) re­
viewed the literature on the social influence process in counseling and 
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examined the research in terms of evidential, reputational, and be­
havioral cues that provide evidence of a counselor's expert power. 
Schmidt and Strong (1970) found that behavioral cues (e.g.». eye contact, 
posture, head nods, and general attentiveness) were related to client's 
perceptions of counselor expertise. Other factors which have been shown 
to influence client's perception of counselor expertise Include status 
manipulations, counselor approach, office environment, and counselor 
credentials (Atkinson, Maruyama, & Matsul, 1978; Bloom, Weigel, & Trautt, 
1977; Heppner & Heesacker, 1983; Kerr & Dell, 1976; Merluzzi, Banlklotes, 
& Missbach, 1978; McKee & Smouse, 1983). 
Referent power is described by Strong and Matross (1973) as the 
similarity of values and views that may exist between counselor and 
client. To the extent that counselor and client share values and views, 
the client is inclined to be Influenced by the counselor's statements 
which are designed to create behavior change. In the literature, refer­
ent power is usually referred to as interpersonal attraction. Interper­
sonal attraction is based on the amount of similarity that people perceive 
between them and the importance that is placed on the similarity. In 
counseling, the views, attitudes, values, and behavior that a counselor 
brings to the counseling setting may increase the degree and kind of 
Influence that the counselor has on the client (Strong & Matross, 1973). 
To the extent that the counselors disclose some of their behavior to the 
client, the client may be influenced by the counselor's, behavior. 
Appearance, manner of dress, disclosure of similar issues, and acknowl­
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edgement of similar values may all play a part in the influence that 
counselors have with their clients. 
The third source of counselor power is said to be legitimate power. 
Strong and Matross (1973) describe this source of power as that which 
is derived from cultural values and norms. These expectations are 
based on the norms that are held by the members of our society. In 
this society it is assumed that a professional counselor will be able 
to assist a client in certain ways and the client expects to comply 
with certain requests which are made. 
Other sources of power in the counseling relationship Include in­
formational and ecological power. Collectively, these sources of power 
can be redefined into the dimension of trustworthiness. To the extent 
that'a counselor is able to establish credibility with a client based 
on the client's perception of the counselor's power, the counselor is 
said to have influence in the relationship. 
According to Strong and Matross (1973), counseling is designed to 
achieve a desired outcome that is mutually sought by client and 
counselor. The strategies which are employed to achieve the outcomes 
are enhanced by the influence that the client perceives the counselor 
to possess. The sources of this influence have been described as aris­
ing from counselor expertness, trustworthiness and attractiveness. 
The theoretical work of Strong and Matross (1973) has led to an 
extensive body of literature on these social influence variables. These 
variables will be presented in this review as counselor characteristics. 
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Counselor Characteristics 
Three dimensions - expertness, trustworthiness, and attractive­
ness - are believed to aid in the counseling process by providing the 
client with initial impressions of the counselor. Expertness is der 
scribed as specific counselor behaviors which demonstrate knowledge, 
confidence, and self-assurance. In addition to counselor behaviors, 
other environmental cues (e.g., diplomas, degrees, and other office 
decor) may play a role in influencing the client. 
Trustworthiness is difficult to quantify but it has been described 
by Strong (1968) as the counselor's ability to show deep and genuine 
interest, dedication to the welfare of the client, confidentiality, 
attending, listening, and adherence to an established code of ethics. 
This dimension may be more implicit in the counseling relationship be­
cause of the cultural and socially acceptable belief that the counselor 
is a legitimate helper and influencer. 
Attractiveness, according to Strong derives from the warmth and 
positive regard that a counselor demonstrates to a client. To the 
extent that the client perceives the counselor to be similar and com­
patible, the therapeutic relationship is greatly enhanced. Similarity 
may come from appropriate self-disclosure by the counselor through the 
communication of immediate thoughts and feelings or sharing of similar 
experiences. Strong (1968) hypothesized that the counselor's influ­
ence is increased by reinforcing perceived credibility (exemplified by 
expertness and trustworthiness) and attractiveness (shown by liking. 
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similarity, and compatibility). 
Barak and LaCrosse (1975) tested Strong's (1968) hypothesis that 
expertness, attractivenss, and trustworthiness were three identifiable 
dimensions of counselor behavior. Experts were asked to classify the 
often used 83 item.adjective checklist into the dimensions of expertness 
attractiveness, and trustworthiness. Thirty-six items were selected for 
inclusion in the Instrument that became the Counselor Rating Form. An 
antonym was selected for each adjective and the bipolar scale was formed 
Two hundred and two subjects were asked to view videotapes of Albert 
Ellis, Fritz Perls, and Carl Rogers. After viewing each videotape, 
subjects rated each therapist using the Counselor Rating Form. Factor 
analysis was used to assess the ratings for each of the three therapists 
The varimax method was used to rotate three orthogonal factors. The 
total variance accounted for by the three factors was reported to be 
52%. Attractiveness and expertness appeared as distinct factors across 
all counselors but trustworthiness was not found as a distinct factor 
for one counselor. Experts also had trouble classifying trustworthiness 
items. Many trustworthiness items loaded on expertness. 
Heppner and Heesacker (1983) found that counselor characteristics 
were related to client expectations and client satisfaction. Students 
who presented themselves for counseling at the counseling center were 
asked to participate in an evaluation study. The clients completed one 
dependent measure before entering counseling and completed two others 
at the end of the semester. The instruments were correlated to deter­
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mine the relationship between client expectations and client perceptions 
of counselor attractiveness, trustworthiness, and expertness. The re­
searchers found that the expectations of clients at pre-counsellng were 
not highly correlated with their perceptions of counselors' attractive­
ness, trustworthiness, and expertness at the end of counseling. Perhaps 
the impact of these variables was reduced as actual trustworthiness, 
expertness, and attractiveness were developed within the counselor-
client relationship. Additionally, when clients explained how they had 
made their judgements about their counselors at the end of counseling, 
all related to specific behaviors of their counselor rather than to a 
global impression of the counselor. 
Heppner and Heesacker (1982) designed a study in which real life 
counselors and clients interacted. They were primarily concerned about 
whether client perceptions of counselors change over a number of coun­
seling sessions and across the level of experience of the counselor. 
They found that clients' perceptions of counselors do change over time 
from the first impressions formed during the initial session, but ex­
perience level of the counselor does not seem to affect client percep­
tion. This finding is consistent with those of Dell and Schmidt (1976) 
who examined the effects of client perceptions on counselor character­
istics and found that counselor's level of training did not affect 
subjects' ratings of counselor characteristics. 
Parloff, Waskow, and Wolfe (1978) noted that experience level and 
expertise are different. It seems intuitively clear that expertise can 
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be measured in terms of specific behaviors while experience level is 
simply a gross measure of time and contact in the counseling field. 
Heppner and Heesacker (1982) found that clients' ratings of counselor 
attractiveness increased with increased counselor contact. 
These studies provide evidence for the existance of counselor char­
acteristics. Other studies which will be discussed in this section high­
light each of the characteristics: 
Counselor expertness Counselor expertness has been exten­
sively examined in the literature (Bernstein & Figioli, 1983; Claiborn 
& Schmidt, 1977; Dell & Schmidt, 1976; Kerr & Dell, 1976; McKee & Smouse, 
1983; Merluzzi, Banikiotes, & Missbach, 1978; Scheid, 1976; Siegel & 
Sell, 1978; Strong & Dixon, 1971). 
Strong and Dixon's (1971) classic analogue study looked at the 
effects of expertness and attractiveness as sources of influence in 
counseling. They found that the expert role had a masking effect on 
unattractiveness. Although the unattractive expert's influence was 
not as great as the attractive expert, it exerted an effect that pro­
duced some change scores in the direction of influence. 
Dell and Schmidt (1976) looked at specific counselor expertness 
cues. Expert counselors were seen as prepared, fluent, calm, animated, 
and concerned. Expertness, as perceived by the subjects was found to 
be related to subjects willingness to refer friends or acquaintances 
for help. The range of the correlations for expertness and willingness 
to refer was .36 to .75. The counselor's level of training did not 
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affect subject's ratings on the dependent measures In this study, 
whereas Schmidt and Strong (1970) found a relationship between male 
subjects and male counselors. 
Clalborn and Schmidt (1977) asked 48 female students to participate 
In an experiment that looked at the effects of presesslon Information on 
the subjects' perceptions of the counselor. Subjects were asked to 
read presesslon Information about the counselor before viewing a video­
tape. The presesslon Information depicted a high or low status counselor 
In an expert or referent role. Subjects then viewed one of two video­
tapes of female counselors and completed the Counselor Rating Form and 
a measure designed to assess perceived powerfulness. The authors found 
that In the low status expert condition, subjects rated counselors 
significantly higher on expertness than In the high status expert con­
dition. 
Kerr, Olson, Clalborn, Bauers-Gruenler, and Paolo (1983) studied 
the effect of expertness and attractiveness on reducing subjects' oppo­
sition and resistance to counseling. In their Initial study, using 
students as subjects, the expert role was not effective In overcoming 
opposition to vocational counseling. The attractive role was effective 
In overcoming resistance while the expert role Increased resistance 
among resistant subjects. In the second study, Kerr et al. (1983) used 
real clients and counselors. This study supported the notion that the 
expert role was more effective than the attractive role In reducing 
opposition. The attractive role did cause resistant clients to change 
22 
their attitudes in a positive direction. This study is the first to 
demonstrate that expertness and attractivenss may have a differential 
influence in the counseling process. Both characteristics are important 
aspects of the counselors' power base and have a influence on client be­
havior change. 
In an earlier study, Kerr and Dell (1976) looked at subjects' per­
ceptions of counselor role, setting, and attire. They designed their 
study to include two dimensions of roles (expert and nonexpert), two 
settings (professional and casual), and two levels of dress (professional 
and casual). Subjects were interviewed by two female undergraduate 
interviewers who had been trained for the interview sessions. Subjects 
were allowed to sit in either the casual or professional environment 
and become familiar- with the environment prior to the appearance of the 
interviewer. After a ten minute interview, subjects completed the 
Counselor Rating Form. Expert and low disclosing counselors were rated 
more expert than nonexpert or high disclosing counselors. In terms of 
attractiveness, high disclosers were rated as more attractive than low 
disclosers. Additionally, expert high disclosers and nonexpert high 
disclosers were rated significantly more attractive than expert low 
disclosers. Low disclosing counselors were seen as more trustworthy 
than high disclosing ones. 
Bernstein and Figioli (1983) manipulated the type of introduction 
that subjects heard about a counselor. Male and female subjects heard 
a high or low credibility introduction of a counselor and then listened 
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to an audlotaped counseling session. Subjects were then asked to rate 
the counselors' attractiveness, expertness, and trustworthiness and 
lndlcat,e whether they would seek help with specific problems from this 
counselor. They found that subjects rated counselors as more expert and 
trustworthy when given high credibility Introductions. Bernstein and 
Flgloll (1983) proposed that subjects' perceptions of counselor charac­
teristics may differ when subjects are adolescents rather than young 
adults. They had a sample of 240 subjects who saw either a male or 
female counselor in a high or low credibility condition. The credibility 
conditions were audiotapes of a speaker describing counselor character­
istics which were superfluous or germane to counselor credibility. 
After listening to the credibility introductions, subjects listened to 
either a male or female counselor in a standard introductory interview 
with an adolescent. Results of this study supported the hypothesis 
that the type of Introduction is Important in subjects' assessment of 
counselor characteristics. High credibility counselors received sig­
nificantly higher ratings than low credibility counselors. An inter­
esting finding was that female subjects perceived counselors as more 
attractive and trustworthy. The female subjects also expressed greater 
confidence in their counselors than did male subjects. 
McKee and Smouse (1983) Investigated the effects of counselor 
status and weight. They found that higher status counselors were per­
ceived as more expert than low status counselors. No main effect for 
counselor weight was found. 
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Perceived counselor expertness can be manipulated by presesslon In­
formation (Bernstein & Flgloll, 1983; Clalbom & Schmidt, 1977; Scheld, 
1976; McKee & Smouse, 1983), reputation (Strong & Dixon, 1971) and 
objective visual cues (Heppner & Pew, 1977; Slegel & Sell, 1978). 
The evidence vAlch supports the hypothesis that perceived expert­
ness has an Influence on subjects' ratings of counselors Is strong and 
clear. However, It Is not as clear whether clients are actually In­
fluenced by their perceptions of counselors. Kerr et al. (1983) found 
that the expert role did not help subjects reduce their resistance to 
vocational counseling. When the authors used real clients, they did 
find that the expert role was effective in reducing resistance to voca­
tional counseling. 
It seems that the perceptions of counselor expertise has been 
established for creating initial impressions but It has not been con­
clusively proven as a source of Influence manipulation. 
Counselor trustworthiness Client perception of counselor 
trustworthiness has received less research attention than counselor 
expertness. Rothmeier and Dixon (1980) attempted to determine whether 
trustworthiness manipulations could influence subjects' ratings of 
counselors and whether an Influence attempt could be sustained over 
time. They found that subjects rated counselors more highly in the 
trustworthy role and that although the Influence attempt was in the 
positive direction, it was not statistically significant. 
Ruppel and Kaul (1982) also examined counselor turstworthiness in 
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relation to client's resistance to change. Results Indicated that sub­
jects had higher expectations for change from highly trustworthy coun­
selors. Additionally, counselors perceived as trustworthy and congruent, 
in terms of their power base, were judged as more influential than those 
who were incongruent. 
These studies, written after the Corrigan et al. (1980) social in­
fluence literature review, provide some additional evidence for the 
trustworthiness dimension. Yet, the evidence is not powerful because, 
as Corrigan et al. (1980) concluded, studies of counselor trustworthi­
ness continues to be rare. Trustworthiness is difficult to quantify, 
and furthermore, there is some support for the belief that trustworthi­
ness is assumed to be a part of the counseling profession and intrinsic 
to the role of the counselor (Strong, 1968). 
Counselor attractiveness Studies of counselor attractiveness 
owe much to attitude and attitude change theory (Festinger, 1957; Heider, 
1958; Mills & Aronson, 1965). 
Strong (1968) theorized that clients would develop liking for a 
communicator if they had been led to believe that the communicator was 
compatible with them, had a similar background, and held similar 
opinions. If clients develop liking for the communicator, it was 
further believed that the clients would be influenced towards behavior 
change. 
Strong and Dixon's (1971) classic analogue study looked at the 
effect of expertness and attractiveness as sources of Influence in the 
counseling process. Two studies were conducted in which interviewers 
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had attractive and unattractive roles in one experiment and were either 
expert or Inexpert In the second experiment. Subjects were assigned to 
only one experimental condition In which they were given various levels 
of discrepant Information. The subjects were asked to respond to 
adjective checklists. Interviewers In the attractive role received 
more favorable descriptions than Interviewers inthe unattractive role. 
Subjects also reported more liking for and identification with the 
interviewers in the attractive role. Attractive role in this study was 
portrayed by an interviewer who made friendly comments, leaned forward, 
moved toward the subject, was responsive to the subject and made state­
ments that indicated he liked the same things that the subject liked. 
Hackman and Claibom (1982) explored two aspects of counselor 
attractiveness which werfe perceived similarity and liking. These two 
aspects were explored in relation to both referent power and an attri-
butlonal hypothesis. Eighty-eight subjects participated in the study. 
Subjects saw one level of counselor similarity (high pr low), one of 
nonverbal responsiveness, and one of opinion agreement. Two female 
counselors were used to control for Individual differences and four sets 
of videotapes were used. The dependent measures were two versions of a 
Work Values Rating Form and the Counselor Rating Form. Subjects com­
pleted the Work Values Rating Form while sitting alone in a small room 
with desk and video monitor. The experimenter collected the form and 
returned with the similarity manipulation. After viewing a videotape, 
subjects rated the client on the Work Values Rating Form along with 
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their degree of confidence in their ratings. The experimenter chose 
the second tape for the subject based on the assignment of the subject 
to the particular agreement condition. After viewing segment two of 
the videotape, subjects again rated the client on the Work Values Rat­
ing Form and completed the Counselor Rating Form. Results indicated 
that when a counselor held an opinion that was discrepant with the sub­
ject, there was greater opinion change in the direction of the coun­
selor's influence. Subjects also felt more confidence in their ratings 
of clients work values when they saw a dissimilar counselor. This study 
suggests that referent power does not provide the accuracy that an 
attributional approach to influence provides. Also, nonverbal behavior 
seemed to have very little effect on the counselor's perceived influ­
ence. 
These two studies represent some of the best research on counselor 
interpersonal attractiveness, but they are not representative of the 
majority of studies. The majority of studies seem to focus on counselor 
physical attractiveness. Studies of physical attractiveness seem to be 
popular because of the ease with which the physical attractlvenss con­
struct can be operatlonallzed. 
Studies have investigated perceived counselor physical attractive­
ness and self-disclosure (Merluzzi, Baniklotes, & Mlssbach, 1978), coun­
seling skills (Vargas & Borkowskl, 1982), dress or attire (Kerr & Dell, 
1976; Littrell & Littrell, 1982), and weight (McKee & Smouse, 1983). 
In addition to these studies, others have looked at the interaction of 
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physical attractiveness and an expert role, sex roles, use of profanity, 
and gender (Banlklotes & Merluzzl, 1981; Kerr & Dell, 1976, Paradise, 
Cohl, & Zweig, 1980). 
It is important to note that although physical attractiveness has 
received much attention, the original conception of attractiveness pro­
posed by Strong (1968) was interpersonal.attractiveness. Later, other 
researchers (Cash & Kehr, 1978; Cash & Salzbach, 1978; Vargas & Borkowski, 
1982; Zlotlow & Allen, 1981) used physical attractiveness as the major 
variable of investigation. 
Since physical attractiveness has been the focus of many research 
studies and bears significance to the present study, it will be dis­
cussed in detail as a separate section in this review. 
Counselor Appearance 
Dion, Berscheid, and Walster (1972) found that attractive people 
were consistently rated more highly on such variables as happiness, 
marital outcome, social life, and occupational achievement. In general, 
attractive people were seen as more well functioning than people who 
were seen as unattractive. If people in general differentially rate 
others on the basis of physical appearance, it might follow that clients 
might rate counselors on the basis of their physical appearance. A 
series of studies have examined subjects' perceptions of counselor phy­
sical attractiveness and have reported statistically significant find­
ings which lend support to this hypothesis (Cash et al. 1975; Lewis & 
Walsh, 1978; Paradise et al., 1980; Zlotlow & Allen, 1981). 
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Physical attractiveness Cash et al. (1975) and Cash and Kehr 
(1978) found that subjects, regardless of gender perceived attractive 
male counselors as more competent, friendly, warm. Intelligent, trust­
worthy, and assertive than unattractive ones. Female subjects rated 
physically attractive female counselors as more competent, assertive, 
relaxed, and professional than unattractive female counselors. 
Lewis and Walsh (1978) investigated the effects of subjects' rat­
ings of physical attractiveness for a female counselor. One hundred 
twenty male and female subjects were randomly assigned to either an 
attractive or unattractive counselor or to one of two control condi­
tions. The videotapes of the female counselor were approximately two 
minutes long. Results indicated that female subjects found the counselor 
in the attractive condition more attractive than in the unattractive 
condition. The male subjects ratings of attractiveness did not differ 
significantly. 
Lewis and Walsh (1978) tried to determine whether a stereotype of 
a female professional counselor existed in the minds of subjects. Since 
males did not differentially rate female counselors, the authors ques­
tioned whether there was a stereotype about a professional female - can 
she be brainy, beautiful, and credible. 
Zlotlow and Allen (1981) looked at various strategies used by 
researchers in analogue studies where counselor physical attractiveness 
was the variable of interest. They found that physical attractiveness 
was mediated by a number of variables Including the amount of Informa-
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tlon given to observers. Their study attempted to assess the effects of 
counselor physical attractiveness In a naturalistic and analogue setting. 
Sixty subjects viewed a videotape of one of six counselors, 10 subjects 
heard audiotapes of all six counselors, 10 subjects viewed all video­
tapes without sound and 30 subjects were volunteers who participated In 
an assertlveness training program. Since counselors in the control 
conditions were rated lower than counselors in the videotape condi­
tions, the authors suggested that additional information about a coun­
selor may enhance the appraisal of that counselor. The authors con­
cluded that technical skill and social competency may be more important 
than the initial positive effects of physical attractiveness. 
Paradise et al. (1980) investigated the effects of profanity and 
physical attractiveness on the perceptions of counselor behavior. Sub­
jects saw a male or female counselor who was either attractive or made 
up to appear unattractive by using padding and facial shadows and who 
either used or did not use profanity. Two dependent measures were 
used to assess client perceptions. Significant effects were found for 
language, attractiveness, and a sex and language interaction. In 
general, the use of profanity lowered the subjects' ratings of the 
counselor's attributes. Profanity had less of a negative effect on 
ratings of male counselors. Basically, the authors found that profanity 
produced negative perceptions of counselors and level of attractiveness 
could not attenuate the effect. 
Vargas and Borkowskl (1982) investigated the relationship between 
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counseling skills and physical attractiveness. Half of the male sub­
jects saw a videotape of an attractive or an unattractive female coun­
selor and gave their Impressions of the counselor by completing an 
inventory. The other male subjects saw slides of the same female 
counselor and listened to an audiotape which was rated to show good or 
poor counseling skills. The subjects completed dependent measures after 
looking at the slides and listening to the videotapes. A significant 
main effect was found for attractiveness for subjects In the videotape 
and audiotape conditions. Attractiveness and good counseling skills 
were rated as desirable by subjects. 
In an Intricate and complex analysis of the effects of physical 
attractiveness, Vargas and Borkowski (1983) selected 128 subjects to 
participate in a study based on the subjects' assessment of their own 
physical attractiveness. Subjects listened to a recording of instruc­
tions, read a self-description of a counselor and saw a videotape of an 
attractive or unattractive counselor. Subjects also saw slides and 
heard an audiotape of the same counselor at two subsequent experimental 
sessions. At the final session, subjects were asked to complete a 
series of dependent measures. Vargas and Borkowski (1983) found that 
regardless of the level of attractiveness of the subjects, the coun­
selor's attractiveness was judged to be related to counseling outcome. 
In other words attractive and unattractive clients rated attractive 
counselors as more likely to be able to assist them with their problems. 
Male subjects who said that appearance was very important and who also 
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judged themselves to be moderately attractive rated attractive counselors 
as significantly more attractive than the unattractive counselor. 
Cash et al. (1975) wanted to determine whether a counselor's 
physical attractiveness had an influence on a subjects' initial impres­
sions or on the expectations about the likelihood of being assisted with 
various personal problems. Seventy two subjects were presented with a 
videotape or audiotape of either an attractive or unattractive male or 
female counselor. A highly significant main effect for attractiveness 
was found. Both males and females saw the attractive counselor as more 
physically attractive than the unattractive one. They also rated the 
attractive counselor as more intelligent, assertive, trustworthy, and 
competent. In terms of their degree of confidence in the helpfulness 
of the counselors, subjects gave greater confidence to the attractive 
counselor with problems of parental conflict, drug addiction, dating 
experiences, general anxiety, and inferiority feelings. Cash et al. 
(1975) found no gender differences in subjects' ratings. Additionally, 
control conditions yielded no differences in subjects' ratings. 
Lewis, Davis, Walker, and Jennings (1981), in a reversal of the 
usual investigations, looked at counselors' perceptions of clients 
levels of attractiveness. It has long been acknowledged that counselors 
prefer YAVIS (young, attractive, verbal, intelligent, and social) 
clients, but little attention has been given to how counselors are 
affected by the clients' physical attractiveness. Lewis et al. (1981) 
developed four five minute audiotapes of a male counselor and female 
client. The client portrayed a good or bad child or adult role. Sub­
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jects saw either an attractive or unattractive facial photograph. Sub­
jects were then asked to Imagine themselves as counselors and rate the 
client on the Therapist Personal Reaction Questionnaire. A main effect 
for physical attractiveness was found to be highly significant In both 
child and adult roles. Subjects were also more attracted to the client 
in the audiotape condition that demonstrated good in-sesslon behavior. 
The adult role and poor In-session client behavior was rated as less 
attractive by the subjects. This study's main thesis reinforces the 
notion that counselors show a preference for YÂVIS clients. 
Cash and Salzbach (1978) investigated the impact of counselor self-
disclosure and attractiveness on clients perceptions of counselor be­
havior. They found that subjects perceived greater expertise, social 
attractiveness and trustworthiness in physically attractive nondlsclos-
ing counselors than in unattractive or physically anonymous ones. 
However, physical attractiveness did not have a similar impact on their 
Impressions of self-disclosing counselors. Subjects also indicated a 
greater willingness to return to counseling with the physically attrac­
tive counselor. In terms of subjects expectations about outcome, sub­
jects rated attractive counselors more positively. Regardless of attrac­
tiveness, self-disclosing counselors were rated more favorably than 
nondlscloslng counselors. Cash and Salzbach (1978) indicated that the 
most salient finding in their study was the modulating effect that self-
disclosure had on the level of attractiveness of the counselor. 
Recently researchers have begun raising questions about the merits 
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of examining physical attractiveness in counseling (Claiborn, 1985; 
Hollingsworth, 1985; Ponzo, 1985a). Claiborn (1985) suggests that 
physical attractiveness is subject to much individual variance and 
cannot be considered a unitary variable. A variety of physical cues 
must be combined to create an image of attractiveness or unattractive-
ness. Investigators of social influence process research have been 
able to create an image of attractiveness and subjects have been able 
to distinguish attractive and unattractive counselors. The physical 
cues presented to subjects have been strong enough to produce signifi­
cant effects leading to the conclusion that "what is beautiful is 
good". Landy and Sigall (1974), however, counter that notion and con­
clude from their research that "what is ugly may be bad". Qualities 
or attributes that are held in low esteem by our culture may have 
stronger Impact on perceptions of others than those qualities we regard 
highly. Appearance variables other than physical attractiveness may 
have an inqpact on subjects' perceptions of counselors. A variety of 
other appearance variables (e.g., attire, physical disability, race, 
sex, and weight) have been examined in the social influence process 
literature. 
Other appearance variables Appearance variables described in 
this review include attire, physical disability, race, weight, and sex. 
A number of studies have examined the relationship between 
physical attractiveness and these variables (Banikiotes & Merluzzi, 
1981; Barak, Patkin, & Dell, 1982; Cash and Kehr, 1978; Littrell & 
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Littrell, 1982). 
Strohmer and Biggs (1983) wanted to determine whether counselor 
physical disability would have an effect on disabled subjects' ratings 
of counselor attractiveness and expertness. Forty disabled subjects 
were assigned to an experienced or limited experience counselor and then 
viewed a set of videotaped vignettes in random order. Subjects completed 
the dependent measures after viewing each vignette. Significant results 
were not found for counselor disability status. Counselors who exhib­
ited attending behaviors, regardless of disability, were seen as more 
expert than counselors exhibiting neutral behaviors. A significant 
interaction was also found for behavioral and evidential cues. Post 
hoc analysis indicated that subjects rated the nondisabled counselor 
who used attending skills as more expert and attractive than the dis­
abled counselor using the same skills. It is difficult to Interpret 
the interaction but the authors indicated that group membership and 
similarity may not be as salient as has often been indicated for this 
population. An alternative hypothesis was proposed that alludes to the 
fact that some of these disabled clients may be continuing to struggle 
with themselves as disabled people and may be viewing their disability 
negatively. 
McKee and Smouse (1983) used real clients in their study on the 
impact of counselor weight and status on client perceptions. Clients 
who volunteered to participate in the study were randomly assigned to 
one of four treatment conditions. Clients read descriptions, saw a 
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photograph, and listened to an audiotape of either a high or low status, 
normal weight or overweight counselor. They completed the Counselor 
Rating Form and then were able to see an Intake counselor. 
Results Indicated that the high status counselor was perceived as 
more expert and more trustworthy than the low status counselor. Â 
significant status X weight Interaction for expertness and trustworthi­
ness was also found. 
In examining the effects of behavioral cues of black and white 
counselors, Paurohlt.,.Dowd, and Cottlngham (1982) found that subjects 
rated black and white males counselors differently. The black counselor 
was rated more highly than the white counselor on attractiveness. 
Counselor attire has been found to affect subjects' perceptions of 
counselor characteristics (Barak et al., 1982; Llttrell & Llttrell, 
1982). Llttrell and Llttrell (1982) found that subjects did not prefer 
a conservatively dressed counselor. Native American subjects liked the 
fashionably dressed counselors while the Anglo subjects preferred a 
casually dressed counselor. 
Barak et al. (1982) found a relationship between counselor dress, 
use of counselor jargon, and level of counselor responsiveness. Coun­
selors who were perceived as more attractive wore casual clothing, used 
common language, and were behaviorally responsive. Counselors were 
rated high on expertness when they used jargon, dressed formally, and 
were behaviorally unresponsive. 
The results of these studies seem to indicate that perceptions of 
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counselor attractiveness and expertness can be manipulated by counselor 
dress. 
Carter (1978) replicated the classic study of Cash et al. (1975) 
and extended it by using two counselors and observing differences that 
were due to gender of counselor and subject. One hundred twenty sub­
jects were assigned to one of four conditions: male or female coun­
selor who was either attractive or unattractive. Subjects completed 
the dependent measures after listening to an audiotape. Subjects rated 
the attractive condition counselors more highly than the unattractive 
condition counselors. Female subjects gave higher ratings than males 
on a number of impression variables. 
Banikiotes and Merluzzi (1981) explored the effect of counselor 
gender and sex role orientation on subjects' perception of counselor 
attractiveness, trustworthiness, and expertness. Thirty-five female 
subjects volunteered for the study. Results indicated that subjects 
were more willing to disclose to female counselors and to male and 
female counselors who were egalitarian in sex-role orientation. In 
terms of subjects' perceptions of counselor characteristics, they found 
that subjects rated female counselors higher than male counselors on 
trustworthiness. The sex-role orientation of all subjects was obtained 
at the beginning of the study but orientation of the subject had no 
effect on their willingness to disclose to a particular counselor or 
to their perceptions of counselor characteristics. 
Merluzzi et al. (1978) investigated the relationship between coun­
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selor gender, experience, and self-disclosure on the perceptions of sub­
jects. Subjects were randomly assigned to read about either a male or 
female counselor who was expert or nonexpert and demonstrated high or 
low self-disclosure. Low disclosing counselors were rated as more 
expert than high disclosing counselors and female experts were rated 
higher than male experts, female nonexperts, and male nonexperts. On 
the dimension of attractiveness, subjects rated expert high disclosers 
and nonexpert high disclosers more highly than low disclosers. Sub­
jects rated low disclosing counselors as more trustworthy than high 
disclosing counselors. Female low disclosing counselors were rated as 
more trustworthy than male low disclosers and female high disclosers. 
Additionally, subjects Indicated they would refer friends or someone 
they knew to high disclosing counselors. 
A variety of appearance variables have been shown to have an effect 
on subjects' perceptions of counselor attractiveness. Some variables 
(e.g., sex, race, and physical disability) are unalterable. Clients' 
perceptions of these appearance variables may have an Immediate Impact 
on client choice of counselor. To date, no studies have examined the 
effects of these appearance variables on client's choice of counselor. 
In addition to counselor appearance, another important source of 
social influence is counselor behavior. Counselor behavior includes 
both verbal and nonverbal in session performance. 
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Counselor Behavior 
Verbal and nonverbal behavior of a counselor Is of Importance to 
the client because of the Influence potential that the counselor holds. 
Althou^  appearance plays a significant role In Impression formation, 
behavioral cues which are communicated may ultimately have the greatest 
Impact on client behavior change. Studies of counselor behavior usually 
assess several levels of behavior (Scheld, 1976; Slegel & Sell, 1978; 
Milne & Dowd, 1983). The behaviors most commonly assessed are high or 
low levels of facultative behavior, active or Inactive behavior, 
response style, use of counselor jargon, and levels of Interpretation. 
Rothmeler and Dixon (1980) manipulated the counselor characteristic 
of trustworthiness using verbal and nonverbal behaviors. Additionally, 
they questioned whether a trustworthiness manipulation could exert in­
fluence on a subjects ratings and whether the Impact of the influence 
could be prolonged. Results indicated a significant effect for the 
trustworthy role. Subjects rated the trustworthy role higher than the 
untrustworthy role and this effect was seen in follow-up testing. 
Change scores for the influence attempt were in the desired direction 
although they were not statistically significant. 
Milne and Dowd (1983) compared the effects of two types of inter­
pretations (absolute and tentative) and two types of responses (sum­
marization and restatement) on subject's ratings of counselors. The 
effects of Interpretation style of counselor could not be attributed 
to any of the factors in this study. 
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Barak et al. (1982) investigated the effects of counselor attire, 
counselor nonverbal behavior, and counselor jargon on the subjects' 
perceptions of counselor attractiveness and expertness. Subjects were 
120 male and female undergraduates who were randomly assigned to one of 
eight videotapes. Subjects completed the Counselor Rating Form after 
viewing the videotapes. 
Results Indicate that all main effects reached significance for 
perceived counselor attractiveness and expertness. Subjects rated 
counselors who were dressed formally, unresponsive, and used counselor 
jargon as more expert. However, subjects rated counselors who were 
responsive, used lay language, and wore casual attire as more attrac­
tive than counselors in the other conditions. There were several 
significant interactions; one for attractiveness and two for expert­
ness. A nonverbal behavior and jargon interaction was significant for 
attractiveness; and a nonverbal behavior and jargon and nonverbal be­
havior and attire interaction was significant for expertness. 
Slegel and Sell (1978) examined the effects of observable expert 
cues, nonverbal expert cues and their interactions. Subjects viewed 
one of four 7 minute videotapes in which a male counselor interacted 
with a female client. Subjects completed a credibility adjective check­
list after viewing the videotape. Results were consistent with those 
hypothesized with one exception, there was no significant interaction 
between observable expertness and nonverbal behaviors. However, sub­
jects rated the counselor in the observable expert condition as more 
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credible than in the absence of observable expert cues, and they rated 
the counselor who showed expert nonverbal behaviors as more credible 
than when inexpert nonverbal behaviors were demonstrated. 
Paurohit et al. (1982) investigated the effect of behavioral cues 
on the initial impressions of black and white counselors. One hundred 
eighty four subjects were randomly assiged to either a black or white 
male counselor through the medium of audiotape, video only, audio 
visual, or typescript. The CRF and Cash's Degree of Confidence scale 
were used as dependent measures. Paurohit et al. found that subjects 
rated black counselors higher than white counselors on all dependent 
measures. The black counselor was described as displaying a greater 
number of active behaviors which may have been Interpreted as more 
attractive. The authors suggest that the black counselor may have been 
seen as a "true expert". They also suggest that subjects might have 
overcompensated for their negative feeling about race and rated the 
black counselor more highly. 
Scheid (1976) examined the subjects' perceptions of two levels of 
counselor behavior and two levels of counselor status. À main effect 
was found for the counselor role that showed high levels of faculta­
tive behaviors. Subjects found the counselor role to be warm, competent, 
comfortable, and appealing. High status Introductions had a significant 
effect on subjects' assessment of counselor competence and counselor 
comfort. Subjects were able to distinguish expertness (e.g., competence) 
from other counselor behaviors. 
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Atkinson, Brady, and Casas (1981) asked 84 homosexual males who 
were self-described as politically active or nonpolitically active to 
listen to an audiotape of a male client who was experiencing confusion 
and anxiety about his sexual orientation. The male counselor in the 
audiotape either experessed a position of "gay" advocacy and sexual 
preference, non "gay" advocacy, or did not make an advocacy statement. 
Atkinson et al. found a main effect for counselor sexual preference. 
Subjects rated "gay" preference counselors more favorably on all 
dimensions of the Counselor Rating Form. Additionally, counselors who 
were "gay" advocates were seen as significantly more attractive than 
those who were not advocates. 
According to the studies cited, counselor behaviors have an effect 
on subjects' ratings. In general subjects rate counselors in the de­
sired direction. High credibility, facultative behaviors, similarity 
of sexual preference, and active behaviors seem to be rated highly by 
subjects. However, when subjects are asked to rate counselors on 
verbal and nonverbal behaviors and an appearance variable, the results 
are more complex (Barak et al., 1982). Barak et al. (1982) found that 
subjects perceived counselors who used ordinary language and dressed 
casually as more attractive but rated formally dressed counselors who 
used technical language as more expert. 
Counselor behaviors interact with counselor characteristics to 
create favorable or unfavorable impressions of counselors. Based on 
the studies reviewed In this section, there seems to be support for the 
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notion that client perceptions can be manipulated by counselor be­
haviors. 
Summary 
This literature review has examined studies of the social Influence 
process In counseling. An overview of social Influence process theory 
was presented to provide background Information. Studies of counselor 
characteristics (e.g., attractiveness, expertness, and trustworthiness) 
were reported. Additionally, studies of counselor appearance and coun­
selor behavior were discussed with an emphasis on physical attractive­
ness and verbal and nonverbal behavior. 
Counselor characteristics have been Identified In this literature 
review as those factors which Influence the counseling relationship. 
Counselor attractiveness, expertness, and trustworthiness are the char­
acteristics believed to play a role In client behavior change. Studies 
of counselor characteristics have demonstrated that these factors have 
an Impact on client's Initial Impressions of counselors. Studies of 
counselor appearance and counselor behavior cited In this review have 
been shown to have an effect on client's perceptions of counselors, with 
the exception of counselor body size and weight. The present study Is 
designed to examine the effects of counselor body size on subject's 
perceptions of counselor characteristics. 
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CHAPTER III. METHODOLOGY 
The purpose of this study was to determine a) whether counselor 
body size and counselor gender affect subjects' ratings of counselor 
attractiveness, trustworthiness, and expertness b) whether there was a 
relationship between subjects' gender and subjects' perception of 
counselor attractiveness, trustworthiness, and expertness, c) whether 
subjects would be willing to see the counselor for 15 specific personal 
problems, d) the extent subjects would be optimistic about the help­
fulness of the counselor, and e) whether subjects would be willing to 
return to see the counselor. 
The Methodology section is presented with the following subhead­
ings: Subjects, Independent Variables, Dependent Variables, Instruments 
Procedure, Experiment Room, Collection of Data, Design, and Analyses of 
Data. 
Subjects 
The sample population was drawn from students who were enrolled in 
undergraduate psychology courses at a large Midwestern University. Data 
were collected from the psychology subject pool during the first half of 
Spring Semester, 1986. The subjects were representative of the student 
body at this university. Data were collected from 317 subjects. All 
subjects were randomly assigned to one of eight treatments or a control 
condition. 
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Independent Variables 
This study used counselor body size, counselor gender, subject 
gender, and individual counselor as independent variables. The main 
independent variables of counselor body and counselor gender were pre­
sented to the subjects through color videotapes. A standard script was 
developed and was used by all counselors in their videotaped presenta­
tions. Four people served as counselors and read the standard script 
and played the counselor role during the filming of each vignette. The 
four people f^ o portrayed the role of counselor were: one female coun­
seling psychology intern, two male counseling psychology interns, and 
one female staff psychologist all employed at the Student Counseling 
Service. Â female graduate student in Counselor Education played the 
role of the client in all eight videotape vignettes. A total of eight 
color videotapes were developed for use in this study. The counselors 
rehearsed the script (see Script, Appendix A) and read their lines from 
the script in teleprompter fashion during the taping of the vignettes. 
All taping was done in the same setting which was the office of the 
principal investigator. The counseling office is located in the 
Student Counseling Service. 
The length of the videotapes ranged from 3h minutes to 4 minutes 
each. In each videotape sequence the counselor is shown walking down 
the hallway and entering the office, then sitting in a chair and inter­
acting with a client who is not visible on camera. The counselor begins 
the session by discussing the counseling process and the expectations 
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and responsibilities in the counseling relationship. The tape ends as 
the client shares why she is seeking counseling. 
Counselor dress was casual. Each individual counselor wore the 
same attire in both body size conditions. Counselors were asked to 
dress as they normally do while working. The videotapes were developed 
during the winter season so that winter attire was very helpful when 
counselors were made up to appear overweight. 
The counselors were chosen to participate in this study because 
they were actual counselors, had similar years of experience, were the 
same race, and were closer in age than other counselors on the staff. 
The female counselors both have shoulder length brown hair and all the 
counselors have been described by their peers as physically attractive. 
One female counselor is 5 feet 5 inches tall and weighs 123 pounds. The 
other female counselor is 5 feet tall and weighs 103 pounds. One male 
counselor is 5 feet 10 inches tall and weighs 175 pounds. The other 
male counselor is 6 feet 2 Inches tall and weighs 175 pounds. The age 
range for these counselors was 26-35 years. 
Following the scheme suggested by Bernstein and Flgloll (1983) the 
present study attempted to examine two levels of evidential cues (body 
size and gender) while holding behavioral and reputational cues at a 
constant level. The videotapes used in the present study show coun­
selors reading a standard initial interview script. Basic attending 
skills were kept to a minimum and counselors were encouraged not to use 
any additional nonverbal nuances to enhance themselves in any way. 
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The counselor variables of Interest were counselor gender (demon­
strated by two female counselors and two male counselors) and counselor 
body size (demonstrated by either normal size and weight or made up to 
look oveirwelght). The subjects were able to observe the counselors' 
body size and gender by viewing the videotape. Control subjects were 
able to listen to a male or female counselor on audiotape. Figure 1 
shows a diagram of the experimental design of this study. 
Dependent Variables 
The dependent variables in this study were the subjects' percep­
tions of counselor attractiveness, expertness, and trustworthiness as 
assessed by the Counselor Rating Form (CRF) (Barak & LaCrosse, 1975), 
the subjects' judgment about the likelihood that they would be willing 
to see the counselor for help with 15 specific personal problems as 
assessed by Cash's Help with Specific Problems Checklist (HSP) (Cash 
et al., 1975), the subjects' optimism about the helpfulness of the 
counselor, and the subjects' willingness to return to the counselor 
for help. 
The order of presentation of the dependent variables was as follows 
(1) CRF, (2) HSP, (3) manipulation check, (4) optimism question, (5) 
willingness to return question, (6) additional reactions sheet, and 
(7) personal data sheet. 
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Instructions (Treatment) (Control) 
Standard : Videotape Audiotape 
Condition 
Numbers 
Counselor 
Sex 
Counselor 
Body Size Control Data Collection 
1 Male Normal Weight Constant 
4 
2 Male Overweight/ Obese 
3 Male Normal Weight 
4 Male Overweight/ Obese 
5 Female Normal Weight 
6 Female Overweight/ Obese 
7 Female Normal Weight 
8 Female Overweight/ Obese 
9 Female 
0 Male 
Figure 1. Design of the study 
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Instruments 
The Instruments used to assess the subjects' perceptions of coun­
selor expertness, trustworthiness* and attractiveness were the CRF 
(Barak & LaCrosse, 1975) and Cash's Help with Specific Problems Check­
list (Cash et al., 1975). The CRF Is a 36 Item scale containing bipolar 
adjectives. There are 12 Items representing each of three dimensions. 
Scores on the scale range from 12 to 84 with higher scores representing 
more positive perceptions of attractiveness, trustworthiness, and 
expertness. 
The Help with Specific Problems Checklist assesses the degree of 
confidence the subjects have in the counselors' effectiveness with 15 
personal problems. The subjects are asked to rate the counselors on an 
eight point scale. 
The problems are issues which seem appropriate for a college 
population. The 15 problems used in this study are; general anxiety 
or nervousness, shyness, an alcohol problem, depression, a problem with 
sexual functioning, conflict with parents, an eating disorder, choosing 
a career, having trouble sleeping, feelings of inferiority, controlling 
my weight, a drug addiction problem, anxiety about taking tests in 
school, difficulties making friends, and having trouble studying. 
Eating disorder and controlling my weight problems are used in this 
study. These items are not a part of the original Personal Problem 
Checklist. 
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Procedure 
This experiment was conducted In the Counselor Education Department 
counseling laboratory. Data collection began on Monday, February 10, 
1986 and ended on Thursday, March 6, 1986. Data were collected on the 
following days: February 10, 11, 13, 14, 17, 20, 24, 27, March 3 and 6. 
Data were collected from up to five subjects per hour. Subjects were 
asked to participate In a Counselor Evaluation Study. Subjects signed 
up for the experiment for a specific one hour block of time and reported 
to the experimental area. Five subjects were scheduled for each one hour 
block. Subjects entered the instruction room, completed their card for 
psychology credit and "blindly" picked a number from a metal box. This 
number was the treatment condition number for the subject. Subjects 
recorded their treatment* number on their information packets along with 
other requested data, and their gender. The experimenter collected the 
cards for psychology credit and read aloud the general instructions. 
The subjects were told: 
You have completed the cover page of your packet and 
your card for psychology credit. You will now take a pencil 
and your packet of information into a viewing or a listening 
room where you will see or hear a professional (Ph.D. level) 
counselor in an excerpt of an initial interview session. 
The tapes were made in an actual counseling setting during a 
normal working day so the background noises you may detect 
are real. 
If you are in a viewing room, you will watch a brief 
videotape. To view the videotape, simply press the PLAY 
button on the VTR and watch the videotape. The tape can be 
seen better if you turn the light out during viewing. After 
the tape is completed (approximately 4 minutes) simply press 
the STOP button on the VTR. If you are listening to an audio­
tape, simply press the PLAY button and wait for the recording 
to begin. When the audiotape is over, simply press the STOP 
button. 
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After your tape is over, begin completing your packet of 
instruments, beginning with the Counselor Rating Form. Note 
that an instruction sheet is in your viewing or listening 
room. You are encouraged to go over your instruction sheet 
in your room If additional clarification Is needed. When you 
have completed the experiment, return all the instruments to 
the experimenter in this room where we are now meeting. If 
you have questions or concerns, you may talk to me about them 
when you return your Instruments. Please note that you will 
be in.rooms that have one way mirrors but you are not being 
observed. They have nothing to do with this experiment. 
Please follow me and indicate your experimental numbers 
that you recorded on your packets when I ask for them. 
After completing the instructions, the experimenter took the sub­
jects to their individual viewing or listening rooms. When subjects 
completed watching the videotape or listening to the audiotape and 
responding to all dependent measures, they returned to the instruction 
room where they were debriefed by the experimenter. 
The average time for participating in this experiment was 40 
minutes. Subjects spent from 24 minutes to 35 minutes in their 
individual treatment rooms. Instructional time was approximately 10 
minutes. 
Experiment Room 
There were five experiment rooms. Three rooms contained a small 
table, two chairs, and a VCR unit on a stand. In each room there was 
an instruction sheet for subjects. One viewing room had several 
chairs, equipment for videotaping, and several VCR units. Another 
room, used for the audiotape condition held a table, two chairs and a 
built-in sink unit. The audiotape player was on the table with an 
instruction sheet for subjects. Each of these rooms had a one way 
mirror for observer viewing but curtains were drawn during the experi-
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ment. Subjects were told that the one way mirrors were not a part of 
the experiment and should be Ignored. 
Collection of Data 
Approval for this experiment was obtained from the Human Subjects 
Research Committee, the principal investigator's Program of Study 
committee, and the Chairperson of the Department of Psychology. All 
subjects were Informed of their rights to participate and signed a 
voluntary consent to participate form which was retained by the experi­
menter . 
There were eight experimental conditions and two control condi­
tions. During the first week data were collected on four different 
days and on the second and third week, data were collected on two days. 
Data were collected for a total of 10 days. Four experimental condi­
tions and one control condition were chosen to be used on day one and 
the remaining ones were chosen for day two. The assignment of experi­
mental conditions to day one or day two was made by a computer operated 
random generator. As a result of the randomization, experimental con­
ditions for day one were videotapes 5, 7, 3, 4, and audiotape, 2. For 
day two, experimental conditions were videotapes 8, 10, 9, 6, and audio­
tape 1. Designated day one and day two were used throughout the 10 
days of data collection so that each experimental condition was used 
for the same amount of time. 
Subjects entered the experimental area, completed the requested 
information, and drew an experimental number to determine their treat-
53 
ment condition. The experimenter was blind to the treatment condi­
tion chosen by the subjects because each videotape and audiotape was 
placed in each experimental room at the beginning of the day. The 
experiment room letters were written on 3x5 cards with the treatment 
condition numbers on the opposite side of the cards. After subjects 
recorded their treatment condition number and listened to the instruc­
tions which were read aloud, the experimenter asked each subject to 
Indicate her or his treatment condition number. The experimenter 
looked on the 3x5 card to determine the room in which the treatment 
condition was located and took the subject to the designated room. 
Design 
The Independent variable of counselor body size has two levels: 
normal and overweight. The Independent variable of gender of counselor 
has two levels: male and female. The variable of gender of subject has 
two levels : male and female. There were four Individual counselors who 
were nested in gender of counselor. Male and female subjects were 
randomly assigned to only one level of counselor body size, counselor 
gender, and individual counselor. Male and female subjects were also 
randomly assigned to one of two control conditions of an audiotape of 
a male or female counselor. 
This is a fixed effects factorial experiment (Kirk, 1968). Each 
treatment had two levels and subjects were randomly assigned to only 
one treatment combination. 
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Analyses of Data 
Subjects completed the CRF, HSP, optimism about helpfulness of the 
counselor question, and willingness to return for counseling question. 
The CRF has three dimensions: expertness, trustworthiness, and attrac­
tiveness. The HSP {las 15 specific personal problems. Â factor analysis 
was computed on the HSP and a general factor was found. All 15 
specific personal problems were collapsed into one factor and named 
General Help with Specific Problems (6HSP). A total of six measures 
for ecah subject was obtained. Analysis of variance (ANOVA) was used 
to test for significant differences among treatment conditions for 
each of the dependent variables. A General Linear Model (GLH) was 
used to control for unequal Ns. Tukey's (HSD) multiple comparison test 
was also used in comparing differences among treatment means. The 
levels of significance reported in this research are p < .01 and 
p < .05. 
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Male Female 
Counselors Subjects Subjects Totals 
Normal Weight 
Female 14 17 31 
Counselor #1 
Overweight 
Female 17 19 36 
Counselor #1 
Normal Weight 
Female 14 21 35 
Counselor #2 
Overweight 
Female 25 9 34 
Counselor #2 
Normal Weight 
Male 15 12 27 
Counselor #3 
Overweight 
Male 15 13 28 
Counselor #3 
Normal Weight 
Male 16 15 31 
Counselor #4 
Overweight 
Male 18 16 34 
Counselor #4 
Figure 2. Sample and subsample sizes 
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CHAPTER IV. RESULTS 
The purpose of this study was to determine the effects of counselor 
body size and counselor gender on subjects' perceptions of counselor ex-
pertness, trustworthiness, and attractiveness. Of additional Interest 
was subjects* ratings of their confidence In the helpfulness of the 
counselor with specific personal problems, subjects' ratings of their 
optimism about the counselors' helpfulness, and subjects' ratings of 
their willingness to return for another counseling session. 
Subjects were asked to watch a videotape of a normal weight male 
or female counselor or a male or female counselor cosmetically altered 
to appear overweight. Four counselors (two males and two females) were 
used In developing the treatment conditions. In addition to these 
treatment conditions, two audiotape controls (one male and one female) 
were used (see Figure 1). After viewing a videotape or listening to an 
audiotape, each subject completed the CRF, the HSP and a series of coun­
seling related questions. 
The hypotheses generated and presented In Chapter I represented 
the basis on which statistical analyses were performed. Results of the 
statistical analyses are presented in this chapter. Data are analyzed 
using General Linear Model (GLM) ANOVA. Type III (partial) Sums of 
Squares are reported in these analyses (SAS Institute Inc., 1985). 
Limitations of the Study 
Treatment conditions in this study were presented on videotape. 
Subjects were exposed to either a male or female normal or overweight 
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counselor. Although the treatment conditions proved potent, they were 
limited by the use of only two male and two female counselors. Since 
only four counselors were used in the treatment design, results must 
be statistically limited to these four counselors. Additionally, strong 
Inferences cannot be made about results due to counselor gender because 
only two counselors of either sex were used In this study. Assumptions 
made about Individual counselor or gender of counselor must be qualified 
by these limitations. 
Counselor Body Size 
The main treatment variable was counselor body size. Subjects saw 
one level of counselor body size (normal or cosmetically altered to 
appear overweight). Subjects were asked to rate their counselor's 
body size on a 7 point scale (see Appendix E). To determine whether 
there were differences between subjects' ratings of counselor body 
size and counselor body size as presented on videotape, a coefficient 
of linear correlation was computed. Results of the Pearson correla­
tion coefficient (point by serial) Indicated a positive relationship 
between subjects' ratings of counselor body size and the experimental 
manipulations. The correlation between subjects' ratings of counselor 
body size and the experimental conditions was .53, p < .001. 
To determine whether there was a main effect for the treatment 
conditions, 6LM ANOVAS were computed for each dimension of the CRF. 
Data for the ANOVAS were analyzed on the basis of counselor body size, 
counselor gender, subject gender. Individual counselor, and all inter­
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actions of these main effects. 
Hypothesis 1 There are no significant between group dif­
ferences in subjects' ratings on the Counselor Rating Foirm 
subscales when data are analyzed on the basis of these treat-
emnts: (1) exposure to a videotape of one of two normal 
weight female counselors conducting an initial interview, 
(2) exposure to a videotape of one of two overweight female 
counselors conducting an initial interview, (3) exposure to 
a videotape of one of two normal weight male counselors con­
ducting an initial interview, (4) exposure to a videotape of 
one of two overweight male counselors conducting an initial 
interview, (5) exposure to an audiotape of an initial inter­
view conducted by a female counselor, (6) exposure to an audio­
tape of an initial interview conducted by a male counselor. 
Results of the ANOVÂ for counselor expertness revealed one significant 
main effect for subject gender. The main effect was significant at the 
.01 level. There were no other significant main effects and no signifi­
cant interactions. 
Table 1. ANOVA for counselor expertness 
Source df SS F P 
Counselor Gender (A) 1 75.936 .67 .4144 
Counselor Body Size (B) 1 111.503 0.98 .3228 
Subject Gender (C) 1 1163.873 10.25 .0016 
Individual Counselor (D) 2 6.824 .03 .9704 
A X B 1 171.001 1.51 .2210 
A X C 1 88.195 .78 .3791 
B X C 1 36.313 .32 .5723 
B X D 2 349.558 1.54 .2168 
C X D 2 136.612 .60 .5489 
B X C X D 3 34.647 .10 .9590 
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An ANOVA for counselor trustworthiness revealed significant main 
effects for counselor body size and subject gender. The main effects were 
significant at the .05 and .01 levels respectively. There were no 
significant interactions. 
Table 2. ANOVA for counselor trustworthiness 
Source df SS F P 
Counselor Gender (A) 1 87.547 .67 .4152 
Counselor Body Size (B) 1 664.810 5.06 .0254 
Subject Gender (C) 1 1369.795 10.42 .0014 
Individual Counselor (D) 2 78.154 .30 .7430 
A X B 1 210.541 1.60 .2068 
A X C 1 171.048 1.30 .2550 
B X C 1 19.741 .15 .6986 
B X D 2 435.131 1.66 .1931 
C X D 2 665.814 2.53 .0815 
B X C X D 3 82.993 .21 .8890 
An ANOVA for counselor attractiveness revealed significant main 
effects for counselor gender, counselor body size, subject gender, and 
inldlvldual counselor. The main effect of counselor gender was signifi­
cant at the .05 level. All other main effects were significant at the 
.01 level. There were no significant interactions. 
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Table 3. ANOVÂ for counselor attractiveness 
Source df SS F p 
Counselor Gender (A) 1 951.496 6.16 .0138 
Counselor Body Size (B) 1 1306.854 8.45 .0040 
Subject Gender (C) 1 1100.159 7.12 .0082 
Individual Counselor (D) 2 1835.561 5.94 .0030 
A X B 1 92.107 .60 .4409 
A X C 1 9.516 .06 .8043 
B X C 1 116.692 .75 .3858 
B X D 2 168.292 .54 .5809 
C X D 2 302.677 .98 .3772 
B X C X D 3 189.855 .41 .7464 
The results of two of the ANOVAS (see Table 2 and 3) led to the 
rejection of Hypothesis 1. Subjects' ratings of counselors on the 
dimensions of the CRF differed significantly when they were exposed to 
the treatment conditions. Subjects rated the normal weight counselors 
more positively than the overweight counselor on the dimensions of 
trustworthiness and attractiveness. The results of the ÂNOVA for 
counselor expertness did not prove to be significant. 
Based on the correlation between subjects' ratings of counselor 
body size and the treatment conditions, subjects perceived the over­
weight counselors as heavier than the normal weight counselors. This 
served as a manipulation check for the experiment. 
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Hypothesis 2 There are no significant between group differ­
ences in subjects mean ratings of their willingness to se.e a 
counselor as assessed by Cash's Personal Problems Checklist 
when data are analyzed on the basis of these treatments: (1) 
exposure to a videotape of one of two normal weight female 
counselors conducting an initial interview, (2) exposure to a 
videotape of one of two overweight female counselors conduct­
ing an initial interview, (3) exposure to a videotape of one 
of two normal weight male counselors conducting an initial 
interview, (4) exposure to a videotape of one of two overweight 
male counselors conducting an Initial Interview, (5) exposure 
to an audiotape of an initial interview conducted by a female 
counselor, (6) exposure to an audiotape of an initial inter­
view conducted by a male counselor. 
GLM ANOVÂS were used to analyze subjects' ratings of their will­
ingness to see a counselor for help with 15 specific personal problems. 
Subjects' ratings on nine of the 15 problems were found to be statis­
tically significant. The results of the nine specific personal 
problems which were significant led to a rejection of Hypothesis 2. 
Table 4. ANOVA for help with specific problem 2; Shyness 
Source df SS F P 
Counselor Gender (A) 1 1.598 .53 .4687 
Counselor Body Size (B) 1 6.736 2.22 .1375 
Subject Gender.(C) 1 10.158 3.35 .0685 
Individual Counselor (D) 2 8.208 1.35 .2604 
A X B 1 2.326 .77 .3821 
A X C 1 22.179 7.31 .0073 
B X C 1 12.756 4.21 .0414 
B X D 2 0.998 .16 .8485 
C X D 2 .737 .12 .8857 
B X C X D 3 9.036 .99 .3968 
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Table 5. ANOVA for help with specific problem 4: Depression 
Source df SS F p 
Counselor Gender (A) 1 .102 .03 .8665 
Counselor Body Size (B) 1 1.297 .36 .5482 
Subject Gender.(C) 1 19.181 5.35 .0216 
Individual Counselor (D) 2 12.625 1.76 .1744 
A X B 1 .375 .10 .7469 
A X C 1 9.452 2.63 .1059 
B X C 1 .621 .17 .6778 
B X D 2 2.030 to
 
00
 
.7538 
C X D 2 11.134 1.55 .2141 
B X C X D 3 21.091 1.96 .1208 
Table 6. ANOVA for help'with specific problem 6; Conflict with parents 
Source df SS F p 
Counselor Gender (A) 1 6.843 2.30 .1305 
Counselor Body Size (B) 1 9.583 3.22 .0738 
Subject Gender (C) 1 12.430 4.18 .0419 
Individual Counselor (D) 2 4.711 .79 .4538 
A X B 1 .850 .29 .5932 
A X C 1 2.981 1.00 .3176 
B X C 1 .007 b
 
o
 
.9615 
B X D 2 2.251 
CO CO 
.6852 
C X D 2 2.446 .41 .6631 
B X C X D 3 5.383 .60 .6132 
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Table 7. ANOVA for help with specific problem 8: Choosing a career 
Source df SS F P 
Counselor Çender (A) 1 .659 .19 .6668 
Counselor Body Size (B) 1 15.989 4.51 .0348 
Subject Gender (C) 1 17.974 5.07 .0253 
Individual Counselor (D) 2 .993 .14 .8694 
A X B 1 .069 .02 .8891 
A X C 1 7.507 2.12 .1471 
B X C 1 .325 .09 .7624 
B X D 2 .180 .03 .9749 
C X D 2 17.439 2.46 .0878 
B X C X D 3 3.109 .29 .8311 
Table 8. ANOVA for help with specific problem 9; Trouble sleeping 
Source df SS F P 
Counselor Gender (A) 1 4.059 1.41 .2197 
Counselor Body Size (B) 1 1.269 .47 .4920 
Subject Gender (C) 1 31.598 11.79 .0007 
Individual Counselor (D) 2 14.494 2.70 .0690 
A X B 1 .003 .00 .9722 
A X C 1 2.626 .98 .3233 
B X C 1 .066 .02 .8751 
B X D 2 1.257 .23 .7911 
C X D 2 6.961 1.30 .2748 
B X C X D 3 1.598 .20 .8971 
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Table 9. ANC'VA for help with specific problem 10: Feelings of 
inferiority 
Source df SS F P 
Counselor Gender (A) 1 4.073 1.18 .2783 
Counselor Body Size (B) 1 13.402 3.88 .0499 
Subject Gender (C) 1 1.619 .47 .4940 
Individual Counselor (D) 2 .081 .01 .9884 
A X B 1 .006 .00 .9674 
A X C 1 1.847 .54 .4651 
B X C 1 10.24 2.97 .0862 
B X D 2 1.491 .22 .8058 
C X D 2 5.444 .79 .4555 
B X C X D 3 10.664 1.03 .3798 
Table 10. ANOVA for help with specific problem 13 Test anxiety 
Source df SS F P 
Counselor Gender (A) 1 .0125 .00 .9480 
Counselor Body Size (B) 1 4.153 1.42 .2340 
Subject Gender (C) 1 18.354 6.29 .0128 
Individual Counselor (D) 2 .671 .12 .8914 
A X B 1 .154 .05 .8187 
A X C 1 9.595 3.29 .0710 
B X C 1 .001 .00 .9861 
B X D 2 7.534 1.29 .2768 
C X D 2 9.538 1.64 .1971 
B X C X D 3 .977 .11 .9532 
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Table 11, ANOVA for help with specific problem 14: Difficulty making 
friends 
Source df SS F P 
Counselor Gender (A) 1 1.417 .43 .5119 
Counselor Body Size (B) 1 2.928 .89 .3460 
Subject Gender (C) 1 16.328 4.97 .0267 
Individual Counselor (D) 2 1.454 .22 .8016 
A X B 1 .150 .05 .8311 
A X C 1 10.596 3.23 .0737 
B X C 1 3.804 1.16 .2830 
C X D 2 9.606 1.46 .2338 
B X C X D 3 10.717 1.09 .3550 
Table 12. ANOVA for help with specific problem 15 : Trouble studying 
Source df SS F P 
Counselor Gender• (A) 1 3.349 1.47 .2264 
Counselor Body Size (B) 1 3.750 1.65 .2006 
Subject Gender (C) 1 25.092 11.02 .0010 
Individual Counselor (D) 2 .356 
00 o
 .9248 
A X B 1 .072 .03 .8591 
A X C 1 8.766 3.85 .0509 
B X C 1 .103 .05 .8316 
B X D 2 4.138 .91 .4044 
C X D 2 13.825 3.04 .0499 
B X C X D 3 10.791 1.58 .1948 
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Subjects reported greater willingness to see normal weight counselors 
for help with problems of feelings of inferiority, conflict with 
parents, and choosing a career. There were no significant interactions 
between counselor body size and other Independent variables (see 
Tables 6, 7, and 9),. 
Hypothesis 3 There are no significance between group dif­
ferences in subjects' mean ratings on the CRF subscales when 
data are analyzed by counselor gender and treatment condi­
tions. 
Subjects rated male counselors more highly on attractiveness than 
female counselors (see Table 3). Subjects el80 rated normal weight 
counselors more highly on attractiveness than overweight counselors. 
Additionally subjects rated individual counselors differently on at­
tractiveness (see Table 3). A Tukey's (HSD) studentized range test 
was used to compare Individual counselors. One of the counselors was 
rated as significantly more attractive than the other three counselors 
(see Table 13). 
Subjects differentially responded to male and female counselors on 
the dimension of attractiveness but not on expertness and trustworthi­
ness. Although subjects differed in their perceptions of counselor 
attractiveness based on body size, they did not see counselors as more 
or less expert or trustworthy because of body size (see Tables 1, 2, 3). 
There were no significant interactions between counselor body size and 
counselor gender. 
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Table 13. Tukey's Studentlzed Range (HSD) Test for variable: Attrac­
tiveness 
Simultaneous Difference Simultaneous 
Treatment Lower Confi- Between Upper Confi-
Comparison dence Limit Means dence Limit 
4 - 9  -23.328 -13.867 —4.406*** 
4 - 1  -21.608 -11.778 -1.947*** 
4 - 2  -19.072 - 9.691 -0.310*** 
4 - 0  -18.603 - 9.369 -0.135*** 
4 - 7  -17.867 - 8.037 1.793 
4 - 5  -16.531 - 7.365 1.801 
4 - 3  -14.812 - 5.351 4.110 
4 — 6 -13.427 - 4.193 5.041 
4 — 8 -10.666 - 0.937 8.793 
*** Alpha = .05 Confidence = .95 DF = 305 MSE = 146.763 
Critical Value of Studentized Range = 4.508. 
Hypothesis 4 There are no significance between group dif­
ferences in subjects' mean ratings on the CRF subscales and 
other counseling questionnaires when data are analyzed on 
the basis of subjects' gender. 
A series of univariate ANOVAS indicated that subjects' responded 
to treatments differently based on their gender (see Tables 1, 2, 3, 
5, 6, 7, 8, 10, 11, 12, 14, 15). Counselors were rated more favorably 
by female subjects than male subjects on expertness, trustworthiness, 
attractiveness, help with depression, help with parental conflicts, help 
with choosing a career, help with sleep problems, test anxiety, diffi­
culty making friends, study problmes, general help with a specific 
problem, and optimism about counselor helpfulness. 
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Table 14. ANOVÂ for general help with specific problem (GHSP) 
Source df SS F P 
Counselor Gender (A) 1 .899 .57 .4519 
Counselor Body Size (B) 1 5.831 3.68 .0562 
Subject Gender (C) 1 9.192 5.81 .0167 
Individual Counselor (D) 2 1.020 .32 .7249 
A X B 1 .034 .02 .8828 
A X C 1 4.387 2.77 .0973 
B X C 1 1.533 .97 .3261 
B X D 2 .203 .06 .9378 
C X D 2 6.606 2.09 .1264 
B X C X D 3 4.676 .98 .4008 
Cash's 15 Item Personal Problems Checklist is composed of Items 
that are typical developmental problems of college students. In previ­
ous studies using this Instrument, these items had not been factored. 
The 15 Items were factored and the preliminary evidence suggested that 
there was only one factor; a general measure of the degree of confi­
dence that subjects report about their willingness to seek help from a 
counselor (see Table 14). 
Analyses were conducted which are of Interest to the study but are 
only indirectly related to the hypotheses as stated in Chapter I. These 
analyses are reported because they seem to enhance data already re­
ported herein. 
Significant interactions for counselor gender and subject gender 
(p < .01) and counselor body size and subject gender (p < .05) were 
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found for shyness. Female subjects reported more willingness to see a 
male counselor for shyness than a female counselor. Female subjects 
also reported greater willingness to see a normal weight counselor for 
shyness problems. There were no significant main effects and no other 
interactions (see Table 4). 
Table 15. ANOVÂ for optimism about counselor helpfulness 
Source df SS F p 
Counselor Gender (A) 1 18.709 5.46 .0203 
Counselor Body Size (B) 1 4.468 1.30 .2546 
Subject Gender (C) 1 13.505 3.94 .0483 
Individual Counselor (D) 1 5.608 .82 .4424 
Â X B 1 .0020 b o
 
.9804 
A X C 1 1.355 .40 .5301 
B X C 1 3.205 .94 .3344 
B X D 2 1.595 .23 .7926 
C X D 2 6.255 .91 .4028 
B X C X D 3 1.987 .19 .9009 
Subjects reported more optimism about the helpfulness of male 
counselors (see Table 15). Female subjects were more optimistic about 
the helpfulness of counselors regardless of sex than were male subjects 
Subjects did not differentiate among counselors regarding their will­
ingness to return for another counseling appointment. Counselor gender 
counselor body size, and gender of subject had no bearing on subjects' 
ratings of their willingness to see the counselor again. 
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Table 16. ANOVA for subjects willingness to return for counseling 
Source df SS F p 
Counselor Gender (A) 1 12.703 2.90 .0901 
Counselor Body Size (B) 1 13.302 3.03 .0829 
Subject Gender (C) 1 12.410 2.83 .0938 
Individual Counselor (C) 1 19.163 2.18 .1147 
A X B 1 3.925 .90 .3451 
A X C 1 .374 .09 .7706 
B X C 1 .091 .02 .8853 
B X D 2 3.113 .35 .7016 
C X D 2 8.404 .96 .3851 
B X C X D 3 .552 .04 .9885 
Table 17. Mean ratings for the Counselor Rating Form subscales 
Expertness 
Trustworthiness 
Attractiveness 
M SD 
64.44 10.59 
66.02 11.54 
55.7 12.67 
Note: CRF subscales scores range from 12 to 84. 
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Table 18. Mean ratings for male subjects for the Counselor Rating Form 
Condition (n) Expertness Trustworthiness Attractiveness 
Audio Male 
M (12) 64.58 67.08 59.33 
SD 8.69 9.13 7.87 
Audio Female (6) 
M 66.83 68.00 63.16 
SD 7.98 7.26 5.08 
Video Male 
Normal Weight #3 (15) 
M 64.07 65.80 55.73 
SD 9.82 10.58 12.90 
Video Male 
Normal Weight #4 (16) 
M 60.56 64.19 57.44 
SD 9.95 12.99 12.96 
Video Female 
Normal Weight #1 (14) 
M 62.93 67.36 53.50 . 
SD 11.35 11.03 9.91 
Video Female 
Normal Weight #2 (14) 
M 59.79 61.57 51.21 
SD 11.03 12.91 12.86 
Video Male 
Overweight #3 (15) 
M 59.60 58.33 48.67 
SD 10.81 11.76 12.62 
Video Male 
Overweight #4 (18) 
M 61.78 64.17 56.67 
SD 11.56 10.05 8.90 
Video Female 
Overweight #1 (17) 
M 62.00 63.58 47.59 
SD 12.62 10.07 12.42 
Video Female 
Overweight #2 (25) 
M 61.64 61.89 51.96 
SD 11.78 14.58 15.17 
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Table 19. Mean ratings for female subjects for the Counselor Rating Form 
Condition (n) Expertness Trustworthiness Attractiveness 
Audio Male (19) 
M 71.11 70.05 58.42 
SD 9.59 11.99 13.63 
Audio Female (21) 
M 69.29 68.90 59.81 
SD 8.83 10.59 8.89 
Video Male 
Normal Weight #3 (12) 
M 70.67 73.42 58.17 
SD 8.34 5.87 12.33 
Video Male 
Normal Weight #4 (15) 
M 67.93 72.27 68.20 
SD 11.83 8.20 9.80 
Video Female 
Normal Weight #1 (17) 
M 64.77 66.12 54.65 
SD 12.69 11.65 15.50 
Video Female 
Normal Weight #2 (21) 
M 64.57 68.38 59.43 
SD 9.08 12.23 11.90 
Video Male 
Overweight #3 (13) 
M 63.54 65.00 50.92 
SD 7.10 11.42 11.38 
Video Male 
Overweight #4 (16) 
M 66.19 67.50 59.81 
SD 9.71 10.42 11.20 
Video Female 
Overweight #1 (19) 
M 62.37 61.84 49.84 
SD 10.59 12.44 11.86 
Video Female 
Overweight #2 (9) 
M 67.33 70.33 55.78 
SD 6.95 8.73 14.12 
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Table 20. Intercorrelatlons among dependent variables 
E T A  G H S P  O P T  R E T  
Expertness .78 .69 .73 .61 .62 
Trustworthiness .78 .72 .63 .63 
Attractiveness .69 .62 .62 
General help with specific 
problems factor .70 .67 
Optimism about helpfulness .75 
Willingness to return 
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CHAPTER V. DISCUSSION, SUMMARY, AND RECOMMENDATIONS 
Introduction 
This study, was designed to examine the effects of counselor body 
size and counselor gender on subjects' perceptions of counselor charac­
teristics. The primary Issues this study attempted to address were 
a) whether counselor body size affects subjects' ratings of counselor 
expertness, trustworthiness, and attractiveness, b) whether counselor 
gender affects subjects' ratings of counselor expertness, trustworthi­
ness, and attractiveness, c) whether subjects' gender affects subjects' 
ratings of counselor expertness, trustworthiness, and attractiveness, 
d) whether counselor body size affects subjects' ratings of their 
willingness to see a counselor for 15 specific personal problems, e) 
whether counselor gender affects subjects' ratings of their willingness 
to see a counselor for 15 specific personal problems, f) whether sub­
jects' gender affects subjects' ratings of their willingness to see a 
counselor for 15 specific personal problems, g) whether counselor body 
size affects subjects' ratings of their optimism about counselor help­
fulness and their willingness to return for another session, h) whether 
counselor gender affects subjects' ratings of their optimism about 
counselor helpfulness and their willingness to return for another 
session, and 1) whether subjects' gender affects subjects' ratings of 
their optimism about counselor helpfulness and their willingness to 
return for another session. 
The following questions generated In Chapter I will be used to 
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address the primary issues described above. 
Research Question 1: Are there between group differences in sub­
jects' ratings as assessed by the Counselor Rating Form (Barak & 
LaCrosse, 1975) of the counselor's expertness, trustworthiness, and 
attractiveness when data are analyzed on the basis of these treatments: 
(1) exposure to a videotape of one of two normal weight female coun­
selors conducting an initial interview, (2) exposure to a videotape 
of one of two overweight female counselors conducting an initial inter­
view, (3) exposure to a videotape of one of two normal weight male 
counselors conducting an initial interview, (4) exposure to a videotape 
of one of two overweight male counselors conducting an initial inter­
view, (5) exposure to an audiotape of an initial interview conducted 
by a female counselor, (6) exposure to an audiotape of an initial inter­
view conducted by a male counselor? 
Results indicated between group differences in subjects ratings of 
counselor trustworthiness and attractiveness when data were analyzed 
on the basis of treatment conditions. Subjects perceived normal weight 
counselors as more trustworthy then overweight counselors (see Table 2). 
Subjects also perceived normal weight counselors as more attractive than 
overweight counselors (see Table 3). There were no statistically 
significant differences in subjects' ratings of normal weight and over­
weight counselors on the dimension of expertness (see Table 1). 
Research Question 2: Are there differences in subjects' ratings 
of their willingness to see a counselor as assessed by Cash's Personal 
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Problems Checklist (Cash et al., 1975) when data are analyzed by 
counselor gender and treatment condition? 
Results Indicated between group differences In subjects' ratings 
of their willingness to see a counselor for help with two of 15 
specific personal problems when data were analyzed on the basis of 
treatment conditions. Subjects reported greater willingness to see a 
normal weight counselor for choosing a career (see Table 7) and feelings 
of Inferiority (see Table 9). No other statistically significant dif­
ferences were found in subjects' ratings on the remaining 13 specific 
personal problems. There were no statistically significant differences 
in subjects' ratings when the 15 specific problems were factored into a 
general help with specific problems (GHSP) variable (see Table 14). 
There were no statistically significant differences in subjects' 
ratings of their willingness to see a counselor for help with 15 specific 
problems or with general help with a specific problem when data were 
analyzed on the basis of counselor gender. Subjects did not rate male 
and female counselors differently in their willingness to seek help for 
any personal problem. 
Research Question 3: Are there between group differences in sub­
jects' mean ratings on the Counselor Rating Form subscales when data are 
analyzed by counselor gender and treatment conditions? 
Results indicated between group differences in subjects' ratings 
of counselor attractiveness when data were analyzed on the basis of 
counselor gender. Male counselors were rated significantly more attrac-
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tlve than female counselors (see Table 3). There were no significant 
differences in subjects' ratings of counselor expertness and trust­
worthiness when data were analyzed on the basis of counselor gender 
(see Tables 1 and 2). 
Research Question 4: Are there between group differences in sub­
jects' mean ratings on the Counselor Rating Form subscales and other 
counseling questionnaires when data are analyzed on the basis of sub­
jects' gender? 
Results indicated between group differences in subjects' ratings 
of counselor expertness, trustworthiness, and attractiveness when 
data were analyzed on the basis of subject gender. Female subjects 
rated counselors more highly than male subjects rated counselors on 
counselor expertness (see Table 1), counselor trustworthiness (see 
Table 2), and counselor attractiveness (see Table 3). Female subjects 
also rated counselors more highly than male subjects rated counselors 
on the following specific personal problems: depression (see Table 5), 
conflict with parents (see Table 6), choosing a career (see Table 7), 
trouble sleeping (see Table 8), test anxiety (see Table 10), difficulty 
making friends (see Table 11), and trouble studying (see Table 12). 
Female subjects rated counselors more highly than male subjects rated 
counselors on general help with specific personal problems (GHSP). 
Female subjects reported greater optimism than male subjects about 
the helpfulness of the counselor (see Table 15). There were no signifi­
cant differences between male and female subjects willingness to return 
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for a second counseling session. 
Discussion 
The results of this study provide additional support for the 
salience of subjects' initial impressions of counselors as assessed 
by the CRF. Exposing subjects to counselors of different body sizes 
and gender seemed to affect subjects' perceptions of counselors' 
expertness, trustworthiness, and attractiveness. Subjects rated normal 
weight counselors significantly more trustworthy and attractive than 
overweight counselors. Subjects' ratings of counselor expertness were 
in the direction of normal weight counselors but the mean ratings did 
not reach significance. 
Subjects perceived the normal weight counselor as more attractive 
than the overweight counselor. This finding does not support McKee and 
Smouse's (1983) research on counselor weight and status. They did not 
find a main effect for counselor weight. In the present study, body 
size was manipulated by exposure to videotapes. McKee and Smouse 
(1983) used photographs. It seems possible that the body size manipu­
lation used in the present study was more powerful than the manipulation 
used by McKee and Smouse (1983). 
This study attempted to demonstrate that subjects might rate coun­
selors differently on the attractiveness subscale of the CRF when 
exposed to a normal weight or overweight counselor. It appears that 
subjects found the normal weight counselors significantly more attrac­
tive than the overweight counselors. This finding is consistent with 
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previous research studies of social and physical attractiveness (Carter, 
1978; Cash et al., 1975; Cash & Salzbach, 1978; Lewis & Walsh, 1978; 
Vargas & Borkowskl, 1982). 
Subjects In the present study seemed to find the physically fit 
and muscular body more attractive than the corpulent body. Since the 
attractiveness subscale of the CRF was designed to measure social 
attractiveness rather than physical attractiveness. It Is difficult to 
demonstrate whether subjects were responding to the social attractive­
ness of body size or the physical attractiveness of body size. In our 
culture overweight Is neither socially nor physically attractive. 
Findings from the present study Indicates that a counselor's 
body size may affect subjects' perceptions of a counselor's attractive­
ness but not the subjects' willingness to seek help from that counselor. 
Subjects' ratings of their willingness to seek help from a coun­
selor for the specific problems: choosing a career and feelings of 
inferiority barely reached a statistically significant level (see Tables 
7 and 10). Subjects reported no statistically significant differences 
in their willingness to see a counselor for 13 other specific personal 
problems. Furthermore subjects did not differentiate by counselor body 
size in their optimism about the helpfulness of the counselor or in 
their willingness to return for a second counseling session. 
In this study, subjects may have been more favorably impressed by 
normal weight counselors than overweight counselors but they did not 
80 
Indicate a preference for body size when faced with a decision about 
help seeking. 
Another way to explain this paradox is that subjects may be more 
attracted to the socially acceptable (normal weight) counselor but they 
may not choose their counselor on the basis of any physical attributes. 
They may choose a counselor on criteria other than variables used in 
this study. It is possible that real clients may attend less to attri­
butes of the counselor because of their level of psychic pain and pre­
occupation with their personal problems. Subjects in this study may 
have responded like real clients. 
Additionally Heppner and Hessacker (1983) reported that although 
clients expected favorable outcomes from attractive counselors, when 
queried about their counselors at the end of the semester, clients 
reported specific behaviors in their counselors rather than an impres­
sion of their counselors' attractiveness. 
Body size, although a salient measure of attractiveness, did not 
appear to affect subjects' perceived help seeking behaviors. 
It is important to note that subjects did not perceive normal 
weight counselors as more expert than overweight counselors. They did 
perceive normal weight counselors as more trustworthy than overweight 
counselors. 
That body size did not affect subjects perceptions of counselor 
expertness is not surprising. Counselor expertness has received consid­
erable research attention (Bernstein & Figioll, 1983; Claiborn & Schmidt, 
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1977; Dell & Schmidt, 1976; Kerr & Dell, 1976; McKee & Smouse, 1983; 
Merluzzl, Banlklotes, & Mlssbach, 1978; Scheld, 1976; Slegel & Sell, 
1978; Strong & Dixon, 1971). It has been established that subjects' 
perceptions of counselor expertness derives from evidential (e.g., 
diplomas, degrees, office decor) and behavioral cues (e.g., demonstrated 
knowledge, self-assurance, and confidence). These cues were held con­
stant across experimental conditions in this study. 
In this study, subjects' perception of counselor trustworthiness 
is surprising. Strong (1968) describes trustworthiness as the coun­
selors' ability to establish rapport, warmth, genuineness, and caring. 
This behavior is demonstrated by the attending behaviors a counselor 
uses as well as the content and tone of his or her verbalizations. In 
the present study, counselors delivered identical lines and used similar 
attending behaviors. It was not possible to control for Individual 
counselor differences which was a limitation of the present study. 
However, beyond individual counselor differences, it was difficult to 
explain why subjects perceived normal weight counselors as more trust­
worthy than overweight counselors. Although the construct of trust­
worthiness has been difficult to quantify, perhaps subjects perceived 
normal weight counselors as more warm, genuine, and caring. 
Body size had an effect on subjects' perception of counselor 
attractiveness and trustworthiness but not on counselor expertness, 
subjects' willingness to seek help for specific problems, subjects' 
optimism about counselor helpfulness, or subjects' willingness to return 
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for a second counseling session. In this study subjects found normal 
weight counselors more attractive and trustworthy, but they seemed 
willing to accept help from a counselor regardless of body size. Sub­
jects' perceived male counselors as more attractive than female coun­
selors. Subjects also reported greater optimism about the helpfulness 
of male counselors than female counselors. However, Heppner and Pew 
(1977) found no gender differences In subjects' perceptions of coun­
selor expertness. 
Further examination of data In the present study disclosed that 
one counselor (a male) was perceived as significantly more attractive 
than the other counselors. Individual counselor differences may account 
for these results. Additionally, the number of counselors used in this 
study was too small to make definitive statements about the effects of 
counselor gender. 
Bloom et al. (1977) and Bernstein and Flgloll (1983) found that 
female subjects gave higher ratings on the dependent variables than did 
male subjects. The results of this study lend strong support to these 
findings. Female subjects gave significantly higher ratings than male 
subjects on counselor expertness, trustworthiness, and attractiveness. 
They also gave higher ratings on the following issues: help with depres­
sion, conflict with parents, choosing a career, trouble sleeping, test 
anxiety, difficulty making friends, trouble studying, general help with 
specific problems, and optimism about counselor helpfulness. The find­
ing that female subjects respond more positively than male subjects on 
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dependent measures has been related to the help seeking attitudes of 
females (Bernstein & Figioli, 1983). Clinical observation would support 
this notion since it is commonly known that females are more likely to 
seek professional help for problems they may be experiencing. 
Other interpretations of this finding seem tenable. Females may 
have a more agreeable response style. It is also possible that female 
subjects may be more compliant, acquiescent and willing to please than 
male subjects. Male subjects may have a different response style 
that predisposes them to give lower ratings in general. 
The results of this study were similar to findings in previous 
research in the following ways: a) subjects' perceptions of counselor 
characteristics were altered by experimental manipulation, and b) female 
subjects' ratings of counselors differed from male subjects' ratings 
of counselors. The results of this study differed from those of McKee 
and Smouse (1983) because a main effect for counselor body size was 
found. Although a main effect for counselor gender was found, due to 
the small number of counselors used in this study, this finding is sug­
gestive but not definitive. 
Summary 
This study examined the effects of counselor body size and coun­
selor gender on subjects' perceptions of counselor expertness, trust­
worthiness, and attractiveness. Subjects perceptions of their will­
ingness to seek help for personal problems, optimism about counselor 
helpfulness, and willingness to return for a second counseling session 
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were also examined. Additionally, the effects of subjects' gender on 
all the dependent variables were studied. 
Subjects perceived normal weight counselors as more attractive and 
trustworthy than overweight counselors. Subjects perceived male coun­
selors as more attractive than female counselors. Subjects reported a 
preference for normal weight counselors for help with feelings of 
inferiority and choosing a career. Subjects reported greater optimism 
about the helpfulness of the male counselors than the female counselors. 
Female subjects gave higher ratings to counselors on a number of de­
pendent variables than did male subjects. 
One finding in this study that differed from previous research was 
the main effect for counselor body size. Findings about counselor 
gender and subject gender have been reported In previous research and 
has been previously discussed in this study. 
Recommendations 
Although the literature is replete with analogue studies of coun­
seling and the social influence process, there are areas in which 
additional research is warranted. Future research might be developed 
to assess special populations' perceptions of counselors. Strohmer 
and Biggs (1983) and Atkinson et al. (1981) have begun research in this 
area. Subjects with physical disability and or gay orientation were 
used in their research. 
In the present study, eating disordered subjects may have responded 
differently to counselor body size. Examining eating disordered clients' 
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perceptions of counselor body size might be a clinically useful study. 
It seems that subjects do respond to the counselors' appearance 
but It Is not clear what Impact counselor appearance has on subjects' 
desire to choose a particular counselor. A study that allows subjects 
to choose their counselor after forming an initial impression of him 
or her might be useful. 
Further research on gender differences in response style is clearly 
needed. In the present study, female subjects gave higher ratings on 
dependent variables than did male subjects. This finding is consistent 
with those of Bernstein and Flgioli (1983) and Bloom et al. (1977). Â 
study that is designed to examine response patterns of subjects by 
gender might provide needed knowledge and reduce erroneous speculation. 
Additional studies of counselor trustworthiness are needed. It was 
difficult to determine what subjects were responding to in the present 
study when they found normal weight counselors more trustworthy than 
overweight counselors. Future research might explore whether trust­
worthiness Is assumed to be a part of the counselor role and if so, 
whether subjects are responding to the role or to the experimental 
manipulation. 
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APPENDIX A; SCRIPT FOR VIGNETTES 
SCRIPT FOR VIDEOTAPE 
Hello , I'm Dr. 
I'll want you to share with me, what brings you to the Counseling Center, 
but first, let me tell you about the counseling process and what you can 
expect from the counseling relationship. 
The Counseling process Is not magical and It Is not mysterious. 
It Is largely a process of planning, relearnlng, and confronting one's 
self (Brammer & Shostrom, 1977). I will use specific techniques and 
strategies to help you work on your specific problems and Issues. You 
may be assured that all the Information you share with me will be kept 
confidential. I will not share any Information about you without your 
written consent unless you Intend to do harm to yourself or to someone 
else. That Is the extent of my professional obligation for your con­
fidentiality. 
I will agree to meet with you on a weekly basis for a 50 minute 
session In which you will be expected to discuss your problems and con­
cerns with me. Since you are an enrolled student at this university, 
you do not have to pay any additional fees for this service. You have 
already paid through your general fees. 
As you begin to talk about yourself, I will listen to you very 
carefully. My job will Include not simply listening to the content of 
what you are saying but to how you are expressing yourself. I will 
also listen carefully for what you do not say. I will be giving you 
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feedback or expressing to you how 1 feel about what you are saying or 
how I am reacting to what you are saying. When I do not understand you, 
I will ask for clarification. 
Counseling works well when both people in the relationship (you and 
me) are as honest as they know how to be. I want you to know that I 
trust you and respect you as a human being. I'm here to help you as 
much as I can, given the expertise I have. I think if we work together, 
we can mutually seek resolution to your concerns. 
Please feel free to tell me, as clearly as you can, what brought you 
to counseling today. 
Client : Well, I'm not really sure, that is...I can't quite describe 
what is bothering me...it's really hard talking to you about it because 
you're a stranger, no offense. 
Counselor: I realize that getting started...talking about your­
self can be difficult, you're not sure whether you can trust me to help 
you figure out what your problem, really is. 
Client: Yes, that's right, if I tell you about my problem, I wonder 
if you will understand or whether you will simply think its unimportant, 
not worth your time or not anything most people concern themselves about. 
Counselor: Whatever concerns you is important to me right now be­
cause you are here with me trying to share with me something that is 
really difficult for you. Your concerns may be unique or commonplace... 
it doesn't matter about that...What I'm concerned about is the effect 
your concerns are having on you. 
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Client: Well, I have a problem making friends 
Counselor: Miiiiiiiiiiiiniiiiimmn, I see 
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APPENDIX B; SUBJECT CONSENT FORM 
COUNSELOR EVALUATION STUDY 
We wish to leam about your perceptions of the counselor who will be 
presented to you on videotape or audiotape. 
You will be asked to view or listen to a brief tape of a 'typical' 
first session counseling Interview. After viewing or listening to the 
tape, you will be asked to share your perceptions about the counselor 
by coiq>letlng a set of rating scales. You are also asked to complete 
the personal data sheet and an Interest Inventory. 
This process poses minimal discomfort and risk. If you have any 
questions, you may make Inquiries to the principal Investigator. If 
you wish to withdraw from participation In this study, you may do so 
by Indicating your desire to the person who Is present. 
All responses to the attached Instruments will be kept confidential 
and identification numbers will be removed after all the data have been 
collected and analyzed. 
I agree to participate in the COUNSELOR EVALUATION STUDY. 
Signature Today's Date 
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APPENDIX C: COUNSELOR RATING FORM 
(Revised Form) 
COUNSELOR RATING FORM 
Listed below are several scales which contain word pairs at 
either end of the scale and seven spaces between the pairs. Please 
rate the counselor you just saw on each of the scales. 
If you feel that the counselor very closely resembles the word 
at one end of the scale, place a check mark as follows : 
fair : ; ; : : : _X_ unfair 
or 
fair ; : : : : unfair 
If you think that one end of the scale quite closely describes 
the counselor then make your check mark as follows: 
rough : : ; : : smooth 
or 
rough : ; : : ; _X_: smooth 
If you feel that one end of the scale only slightly describes 
the counselor, then check the scale as follows: 
active : ; : : : passive 
or 
active : : : : _X_: : passive 
If both sides of the scale seem equally associated with your 
impression of the counselor or if the scale is irrelevant, then place 
a check mark in the middle space: 
hard : : : ; : soft 
Your first impression is the best answer. 
PLEASE NOTE: PLACE CHECK MARKS IN THE MIDDLE OF THE SPACES. 
Copyright ^  A. Barak and M. B. LaCrosse, 1974, 1975. Not to be 
reproduced without permission. 
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agreeable 
unalert 
analytic 
unappreclatlve 
attractive 
casual 
cheerful 
vague 
distant 
compatible 
unsure 
suspicious 
undependable 
Indifferent 
Inexperienced 
Inexpert 
unfriendly 
honest 
Informed 
Insightful 
stupid 
unllkeable 
logical _ 
open 
disagreeable 
alert 
: diffuse 
appreciative 
: unattractive 
: formal 
depressed 
clear 
close 
Incompatible 
: confident 
believable 
dependable 
enthusiastic 
experienced 
expert 
: friendly 
dishonest 
ignorant 
Inslghtless 
: Intelligent 
: likeable 
: Illogical 
: closed 
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prepared 
unreliable 
disrespectful 
Irresponsible 
selfless 
sincere 
skillful 
sociable 
deceitful 
trustworthy 
genuine 
warm 
unprepared 
reliable 
respectful 
responsible 
selfish 
insincere 
unskillful 
unsociable 
straightforward 
untrustworthy 
phony 
cold 
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APPENDIX D: CASH'S DEGREE OF CONFIDENCE SCALE 
(HELP WITH 15 SPECIFIC PERSONAL PROBLEMS) 
Help with Specific Problem 
Please read carefully: 
We now wish to leam your expectations about how helpful the counselor 
on the tape would be for particular types of difficulties which people 
sometimes have. Let's suppose that you sought counseling for a problem 
you have and that this Individual Is to be your counselor. How.confi­
dent (or doubtful) are you that this counselor could help you overcome 
each of the particular problems listed on the following page? Use the 
scale below In order to Indicate your ratings. 
We do realize that your exposure to the counselor was limited to the 
one session and that you will have to rely on your Impressions in order 
to make the ratings. Of course, there are no right or wrong answers, 
and your answers are held confidentially. 
I am ... 
1 2 3 4 5  6  7  8  
very consld- somewhat slightly slightly somewhat tonsid- very 
doubtful erably doubtful doubtful confident confident erably con-
doubtful confident fidenC 
How confident (or doubtful are you that this counselor could help you 
overcome each of the particular problems listed below? 
I am ... 
1 2 3 4 5  6  7  8  
very consld- somewhat slightly slightly somewhat consld- very 
doubtful erably doubtful doubtful confident confident erably con-
doubtful confident fident 
8 
8 
8 
8 
8 
8 
8 
8 
8 
8 
8 
8 
8 
8 
8 
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If my problem was: 
General anxiety or nervousness 
Shyness 
An alcohol problem 
Depression 
A problem with sexual functioning 
Conflict with parents 
An eating disorder 
Choosing a career 
Having trouble sleeping 
Feelings of Inferiority 
Controlling my weight 
A drug addiction problem 
Anxiety about taking tests In school 
Difficulties making friends 
Having trouble studying 
my Impression Is; 
2 3 4 5 6 
2 3 4 5 6 
2 3 4 5 6 
2 3 4 5 6 
2 3 4 5 6 
2 3 4 5 6 
2 3 4 5 6 
2 3 4 5 6 
2 3 4 5 6 
2 3 4 5 6 
2 3 4 5 6 
2 3 4 5 6 
2 3 4 5 6 
2 3 4 5 6 
2 3 4 5 6 
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APPENDIX E: MANIPULATION CHECK 
Continuation of Counseling Questionnaire 
Please read carefully: 
IF YOU LISTENED TO AN AUDIOTAPE, PLEASE GO TO THE NEXT PAGE! 
IF YOU WATCHED A VIDEOTAPE OF A COUNSELOR, PLEASE RATE HIM OR HER ON 
THE BASIS OF HIS OR HER BODY SIZE. 
"As I observed the counselor, I would rate his or her body size:" 
very 1 
thin 
thin 
2 
average 
weight 
3 ; 4 5 
obese 
6 : 7 very 
slightly 
below 
average 
slightly 
over­
weight 
obese 
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APPENDIX F; CONTINUATION OF COUNSELING QUESTIONNAIRE 
Suppose you were the client In the Initial Interview session you've 
just witnessed (I.e., and the problems she had were yours) 
How optimistic would you feel about the helpfulness of continuing 
counseling with this particular counselor? 
fits 
very 
very 
pessl 
nestle 
fits ' 
some­
what 
3 : 
fits 
slight­
ly 
: 5 ; 
fits 
consid­
erably 
7 : 8 
fits 
consid­
erably 
fits 
slight­
ly 
fits 
some­
what 
fits 
very 
closely 
very 
optimistic 
Would you return for the second session with him or her? 
fits 
very 
definitely closely 
would not 1 ; 2 
return 
fits 
some­
what 
: 3 
fits 
slight­
ly 
; 5 : 6 
fits 
consid­
erably 
: 7 : 8 
definitely 
would 
fits 
consid­
erably 
fits 
slight­
ly 
fits 
some­
what 
fits 
very 
closely 
return 
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APPENDIX G: ADDITIONAL REACTIONS AND COMMENTS 
Please briefly Indicate any further reactions or comments about the 
counselor which you have not had the opportunity to express : 
Please briefly indicate any specific reactions or comments which you 
have about participating in this research, mentioning any aspects of 
the research which seemed confusing, odd, of disturbing to you; 
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APPENDIX H: PERSONAL DATA SHEET 
What is your age? 
What is your height? (without shoes) 
What is your present weight? (lbs.) 
Have you ever had difficulty maintaining your ideal body weight? 
Yes No 
Are you satisfied with the shape of your body? 
Yes No 
Do you engage in any type of physical fitness (exercise) to maintain 
your body size? 
Yes No 
Is there a history of obesity or overweight in your family? 
Yes No 
Have you ever used the services of the Student Counseling Service? 
Yes No 
Have you ever interacted with the counselor in the initial interview 
session you have just seen or heard? 
Yes No 
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APPENDIX I: INSTRUCTIONS FOR RESEARCHERS 
February 10, 1986 
Check each room hourly to make sure equipment is working properly. 
Rewind all tapes in each room hourly. 
Make sure that a Vocational Preference Inventory and an Instruction 
Sheet for Subjects is kept in each room at all times. 
Make sure the instrument deposit boxes are in Room N 225. Five boxes 
will be used daily and they are clearly labeled. 
Deposit boxes should be labeled for each day's research. Labels are 
as follows: 
Mondays and Fridays Tuesdays and Thursdays 
The researcher should put all completed instruments in the appropriate 
boxes which are clearly labeled. 
Five subjects per hour will meet in Room N 225 and get instructions 
from the researcher. The instructions are as follows: 
Students get a treatment assignment by picking a number from a box. 
(The day's #'s from above will be available in a box to be used 
hourly.) 
Subjects get a set of instruments and put their treatment // on the 
consent form of their packet and also place an M or F for sex on the 
form. Subjects read the consent form, sign it and complete the VPI 
answer sheet by indicating sex, age, and major. 
Subjects complete the Psychology credit cards. 
Subjects listen as you read Instructions for Subjects aloud. 
(See reverse side Instructions for Subjects sheet) 
Remind all subjects that an instruction sheet is located in each 
experiment room and they are to follow the instructions in the order 
given. 
5 
7 
3 
2 
4 
1 
8 
10 
9 
6 
Tell them to watch the videotape with the lights off for better view-
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Ing. Collect all completed psychology credit cards. Show all sub­
jects to their experiment rooms, let them take a sept in front of the 
VTR or audiotape player. Clsoe the door to the experiment room. 
Subjects will watch the 4 minute tape and complete instruments. It 
takes approximately 30-40 minutes to complete all instruments. 
Subjects should return all instruments to the researcher. Researcher 
places instruments in appropriate boxes and collects pencils. When 
subjects complete the entire experiment and return all instruments to 
you, ask them if they have any questions. If they do not have any 
questions, thank them for their participation. If they do have ques­
tions, see the attachment for how to respond. 
IF SUBJECTS HAVE QUESTIONS ABOUT THE COUNSELOR EVALUATION STUDY, PLEASE 
RESPOND IN THE FOLLOWING MANNER; 
This is a study designed to assess your impressions of a counselor based 
on that counselor's body size. PLEASE do not discuss the study with 
anyone because we will be collecting data throughout the Spring semester 
and we want every one to remain naive to the purpose of the study before 
and during their participation. Thank you for your participation. 
INSTRUCTIONS FOR SUBJECTS 
Researcher, please read aloud: 
You have completed the cover page of your packet, your credit for 
psychology card, and completed the VPI identifying information. Please 
hand in your completed credit card for Psychology if you have not done 
so. You will now take a pencil and your packet of information into a 
viewing or listening room. To view the Videotape, simply press the 
PLAY button on the VTR and watch the videotape. The tape can be seen 
better if you turn the light out during viewing. After the tape is 
completed (approximately 4 minutes) simply press the STOP button on 
the VTR. 
To listen to the audiotape, simply press the PLAY button and wait for 
the recording to begin. When the audiotape is over, simply press STOP 
button and begin working on your packet of instruments. 
Begin completing your packet of instruments beginning with the Counselor 
Rating Form and ending with the Vocational Preference Inventory. Note 
that the test sheet for the Vocational Preference Inventory is located 
in your room. (Note: hold up a copy of the VPI test sheet as you are 
describing it. It is also a good idea to show all instruments in order 
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as you are talking during this phase.) 
Return all Instruments to the researcher In N225, this room where we 
are meeting now, as soon as you are done. 
If you have questions or concerns, you may talk to me about them when 
you return your completed Instruments to me. Please note that these 
tapes were made In a naturalistic setting with professional (Ph.D. level) 
counselors. The usual background noises common to this counseling 
setting can be heard on the tapes. 
Ask subjects to read their Instructions when they get to their rooms. 
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APPENDIX J; INSTRUCTIONS FOR SUBJECTS (AUDIOTAPE) 
AUDIOTAPE 
COUNSELOR EVALUATION STUDY 
PLEASE FOLLOW THE INSTRUCTIONS IN THE ORDER GIVEN BELOW: 
Place your Instruments in a comfortable place on the table provided. 
You are about to listen to a tape of a brief opening counseling ses­
sion made in a naturalistic setting with a professional (Ph.D. level) 
counselor. 
The usual background noises common to this counseling setting can be 
heard in this tape. 
Please press the PLAY button on the audiotape player and listen to the 
tape. The session is over when the client indicates her problem and 
the counselor responds ... "I see" ... 
Press the STOP button when the counseling session is over. 
Complete the Counselor Rating Form 
Complete the Help with Specific Problem Form 
Complete the Continuation of Counseling Questionnaire 
Add Additional Reactions and Comments if any 
Complete the Personal Data Sheet 
Complete the Vocational Preference Inventory 
Return all information to the researcher in N225. 
Thank you for participating in this study! 
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APPENDIX K: INSTRUCTIONS FOR SUBJECTS (VIDEOTAPE) 
VIDEOTAPE 
COUNSELOR EVALUATION STUDY 
PLEASE FOLLOW THE INSTRUCTIONS IN THE ORDER GIVEN BELOW: 
Place your.< Instruments in a comfortable place on the table provided. 
You are about to view a tape of a brief opening counseling session 
made in a naturalistic setting with a professional (Ph.D. level) 
counselor. 
The usual background noises common to this counseling setting can be 
heard in this tape. 
****Watch tape with lights turned off for better reception*** 
Please press the PLAY button on the videotape recorder (VTR) and 
watch the tape. The session is over when the client indicates her 
problem and the counselor responds ... "I see" ... 
Press the STOP button when the counseling session is over. 
Complete the Counselor Rating Form 
Complete the Help with Specific Problem Form 
Complete the Continuation of Counseling Questionnaire 
Add Additional Reactions and Comments if any 
Complete the Personal Data Sheet 
Complete the Vocational Preference Inventory 
Return all information to the researcher in N225. 
Thank you for participating in this study! 
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